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Executive Summary 
 

The analysis of the food and farming sector in the Golden Horseshoe (GH) area has re-

confirmed that it is a diverse and dynamic sector that contributes a significant benefit to the 

region and the overall economy. It has also revealed some alarming trends that point to 

challenges in the sector that need additional support. 

Agri-food Employment  

An analysis of both NOC-S occupational data as well as NAICS industry classification data 

revealed a few common trends in the agri-food sector. 

 There are no significant changes in the occupation breakdown (type of jobs) 

from 2011 to 2014. 

 The City of Toronto contains 39% of the agri-food sector employment in the 

Golden Horseshoe region. Peel Region contains 18% of these jobs. Agri-food 

employment in both regions is primarily retail and food service related jobs.  

 The other 43% of the jobs are distributed relatively equally across the 

remaining five regions. 

 Grocery retail and food service related occupations continue to dominate 

employment in the sector representing 72% of agri-food employment in the 

region.  

While grocery retail and food service jobs are strong in numbers, these are largely lower-wage 

service jobs that are driven by population growth and the strength of the local economy. 

Economic development efforts are likely better focused at the primary farm production and 

processing levels of the value chain which can grow the local economy by serving regional, 

provincial, national and export markets. This increases the resiliency of the local economy by 

diversifying the sources of wealth. 

 

Agri-food Occupational Trends 

The subsectors with the most employment growth between 2011 and 2014 are at the retail end 

of the supply chain. These increases are a function of overall population growth in the GH, 

particularly in the densely populated urban areas.  

 

Conversely, the subsectors with the biggest declines between 2011 

and 2014 are close to the primary production end, such as farm and 

food processing. In some cases, these decreases may be due to 

automation or increased productivity within a particular sector (such 

as increasing farm size or food plant automation). These jobs in 

primary production end of the value chain are of critical importance 

because they drive significant additional economic impact within the 

region.  

 

  

 

The initial steps 

of the value chain 

drive significant 

economic impact 
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The following table illustrates the main steps in the Golden Horseshoe agri-food value chain: 

 

 
 

 
 
 
 
 
 
 
 

Sector Competitiveness and Growth 

Two metrics that can be used to provide a view of the industry’s performance over time are 
Location Quotient and Competitive Effect. Provincial Location Quotient (PLQ) compares the 
relative concentration in the local region to the concentration in the provincial economy. The 
Competitive Effect (CE) is being used as a relative measure of performance of an industry over 
a period of time.  
 
Using these two indicators, sectors can be divided into four general categories: 

 Gaining (top left quadrant) 

 Thriving (top right quadrant) 

 Diminishing (bottom left quadrant) 

 Moderating (bottom right quadrant) 

 
The following figure shows the PLQ and CE for the key sectors outlined in the 2013 report. The 
size of the bubbles indicates the number of jobs within the industry.  

Employment is generally decreasing at the 

farm and processing segments of the agri-food 

value chain. 

This is a key focus area to stabilize and grow. 

Employment is generally increasing in the 

distribution and access segments, driven 

mainly by population growth. 
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The shift share competiveness analysis illustrates a few gains for the agri-food sector, but the 

comparison with the 2013 report shows some alarming trends in several key sectors. 

 

 
 

Sub-Sector Analysis 

Key sub-sector analysis trends revealed: 

 Farms has dropped from “gaining” to the “diminishing” quadrant – the sector 

lost more jobs than expected. Key challenges are related to urban growth and 

increasing rural residences. 

 Bakeries and tortilla manufacturing, has dropped from “thriving” to 

“moderating”. Similarly it has lost more jobs than expected. Challenges in this 

sector include stagnant overall demand for bakery products and increasing 

popularity of gluten free diets which has reduced the traditional bread market 

somewhat. Canada Bread, one of the largest companies in this sector, 

recently modernized and consolidated to one larger, more efficient plant. To 

put it in perspective, the grain to bakery value chain remains the largest agri-

food sub-sector in the GH region and a major opportunity for the future. 

 Sugar and confectionery product manufacturing remains in the “moderating” 

quadrant but is losing ground to the sector provincially. One contributing factor 

is the 2014 closing of a Redpath Sugar blending facility in Niagara Falls, which 

relocated operation to Belleville. 

 Meat product manufacturing, the second largest sub-sector, has improved its 

relative performance compared to 2013, but is still underperforming compared 

to the rest of the province. Several of the core meat processing assets located 

in the core the GTA are facing pressure from energy costs and residential 

growth. 
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 Fruit and Vegetable processing shows a mixed result of reduced PLQ but 

increased competitive effect. Jobs decreased significantly in part due to recent 

plant closures in the GH Region.  High cost of production, including energy 

costs, labour costs and regulations have been identified as challenges for 

these operations. There appears to be a major gap in processing capacity for 

this sector which is hampering growth. The gap has been filled with imported 

products in many formats (fresh, frozen, canned) from the US and other areas 

such as Mexico and China. Despite these downward trends, the fruit and 

vegetable sector has a window of opportunity for investment attraction 

because of recent drought in California, Canadian dollar exchange rate and 

demand for local food. 

 Beverage manufacturing and beverage merchant wholesalers have both 

increased their position and are now in the “thriving” quadrant. Increases in 

the number of wineries and micro-breweries during this time period have been 

a strong contributor to this growth. 

 Other food manufacturing has increased its position compared to the 2013 

report and is now in the “thriving” quadrant, attributed to the growing trend 

toward convenience and specialty food and regional population growth. 

Enablers and Inhibitors 

 

There are a number of factors that will either enable or inhibit the further growth and 

development of the Agri-Food cluster in the Golden Horseshoe. The following is a high level 

overview of these forces impacting the sector. 

 

Enablers Inhibitors 

Workforce - The large, diverse population of 

the GH is a potential source of workers 

Energy Prices - Energy costs in Ontario, 

especially electricity are among the highest of 

any jurisdiction in North America 

Water - The Great Lakes Basin has the 

largest source of fresh water in the world 

Transportation - Surface transportation 

routes in the GH are increasingly congested, 

resulting in unreliable travel times in a sector 

where reliable delivery times are critical 

Micro-climates - The GH has a range of 

micro-climates that have advantages for a 

range of different crops 

Access to water -  Despite abundant 

supplies, the level of human water takings in 

the Great Lakes Basin is rising towards a 

level of concern 

Climate Change - Most long range models 

are predicting that southern Ontario will 

become warmer and wetter, which will help 

increase crop diversity 

Inertia - The long-term trend in the GH is 

contraction of the agriculture and food 

processing sectors 

Food Trends - Ontario is well positioned to 

take advantage of the trends leading towards 

increased convenience, increased health and 

Gentrification – Condominiums are slowly 

replacing industry along Toronto’s lakeshore, 

and prime farming areas are being replaced 
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environmental attributes, and increased 

demand for global flavours 

with a peri-urban zone, which can conflict 

with agri-food activities  

Proximity to Consumers - The GH is 

positioned centrally within one of the largest 

populations in North America 

Regulations - Regulations at all levels of 

government create challenges and costly 

delays for food and beverage businesses 

Canadian Dollar - The recent weakness in 

the Canadian Dollar relative to the US dollar 

is giving producers and processors an 

advantage in domestic and export markets 

Market Risks – Some farmers are reluctant 

to try new crops or enter new markets due to 

production risks, memories of past plant 

closures, and reluctance to commit high-

value land for a long-term crop (e.g. new 

orchard) 

 

 

Food Trends 

There are several “demand-side” trends that offer growth opportunities for the businesses in and 

around the GH region. These trends build on the demographic changes that the general 

population in Canada is older, more educated and more ethnically diverse than in the past. In 

addition, the awareness of health and wellness is increasing, as is the desire to understand 

more about ingredients, nutritional content and food origin.  

 

Any sub-sector growth opportunities and economic development activities should be in line with 

food trends to maximize the possibility for success. Key food trends that will impact the demand 

for agriculture and food products in the GH region include:  
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Conclusion and Recommendations 

 

 

Our analysis has revealed many opportunities for economic development of the agri-food sector 

in the GH Region. Each of these opportunities to grow the cluster is based on an overarching 

theme of increasing employment, investment and production value on a shrinking land base, but 

doing so in a sustainable manner.  

 

On average, the GH Region already produces higher value crops 

than most Ontario farms due to quality soils, great climate and 

proximity to market43F

1.  Our conclusion is that further increasing the 

average production value per acre be a key economic development 

focus for the GH Region.  

 

Food, beverage and bio-product processing operations also add additional value to the 

agricultural products produced on farms and create significant economic impact through 

domestic sales of food ingredients and finished products, bio-products as well as export sales. 

 

While primary agricultural production and processing (manufacturing) are only the initial steps in 

the agri-food sector, they are key economic drivers that can spur additional benefits, growth, 

and resiliency further down the value chain. 

 

In conclusion, the following three strategies offer significant growth opportunities for the food 

and farming sector in the GH Region: 

 
                                                
1 Agriculture By The Numbers, GHFFA information sheet 2014 

Grow The Cluster - Increase agri-food production, investment and 

employment on a shrinking land base in a sustainable manner. 

Further increasing 

the average 

production value 

per acre should be 

a key focus. 
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Food and Farming Asset - Strategy Summary 

 

Grow The Cluster – Increase agri-food production, investment and employment on a shrinking land base in a 
sustainable manner 

Strategy Sector Focus Enablers & Inhibitors Recommendations and Requirements 

1. Increase further 
processing 
capacity through 
business retention 
and investment 
attraction 

Grain/Milling/Bakery 
Food Trends 
 
Proximity to 
Consumers 
 
Canadian Dollar 
 
Workforce 
 

Energy Prices 
 
Transportation  
 
Gentrification 
 
Regulations 
(Municipal and 
Provincial) 

Conduct feasibility study on increasing 
capacity for further processing (e.g. IQF) 
 
Identify “at-risk” sub-sectors and develop 
strategies for business retention. 
 
Requirements: 
Efficient transportation (water, rail, truck) 
Competitive energy costs 
Reduced / coordinated regulations 

Meat 

Sugar/Confectionary 

Fruit and Vegetable 

Beverage 

2. Increase 
average 
production value 
per acre with high 
value crops  

Fruit and vegetable production 
(fresh and processing market) 

Food Trends 
 
Climate Change 
 
Micro-climates 
 
Water 
 
Workforce 
 

Access to Water 
(for irrigation) 
 
Transportation  
 
Gentrification 
 

Market Risks 

Investigate feasibility to increase processing 
capacity (e.g. IQF, slicing, packaging) 
 
Greenhouse vegetable production market 
assessment 
 
New markets education program 
 
Requirements: 
Access to water for irrigation 
Local food demand creation 

Greenhouse vegetables 

World vegetables (field or 
greenhouse) 

Nursery, tree and ornamentals (for 
landscaping) 

3. Further develop 
on-farm value 
added and farm 
direct sales by 
creating demand 
for local food  

Local food 

Proximity to 
Consumers  
 
Food Trends 
 
Climate Change 
 
 

Market Risks 
 
Regulations 
(Municipal and 
Provincial) 
 
 

Increase consumer awareness and education 
 
Market local food opportunities 
 
New markets education program  
 
Equine sector development plan 
 
Requirements: 
Local food demand creation 

Value added / gourmet products 

Equine (and support services) 
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Introduction and Approach 
 

This report includes an updated analysis of trends in employment and occupations, as well as 

an analysis and mapping of assets in several subsectors in the agri-food value chain in the 

Golden Horseshoe region. This report builds on the information originally presented in a 2013 

Agri-Food Asset Mapping for The Golden Horseshoe report. 

 
In addition to the asset mapping project database, this analysis uses non-spatial datasets from 

the Ontario Ministry of Agriculture, Food, and Rural Affairs (OMAFRA) EMSI Analyst tool 

version 2015.1, as well as Statistics Canada to understand the trends and structure of the agri-

food value chain in the region. The data available at the regional municipality level includes 

employment trends by National Occupation Classification System (NOC-S) and industry size 

distribution by North American Industry Classification System (NAICS) code. The employment 

trends by NOC-S code can be used as a reasonable substitute for overall economic activity and 

thus provides an indication of the health of the agri-food sector in the region.  

 

The agriculture value chain for this project includes the full spectrum, from primary production 

agriculture and services to agriculture through to food services such as restaurants and 

institutions, as defined by the GHFFA. A list of the NAICS and NOC-S codes used for this 

analysis is included in the appendix of this report.  

 

Approach 

The GHFFA Action Plan 2021 encompases the following five opportunities for the sector. 

A. GROW THE CLUSTER -  

o Grow the Golden Horseshoe cluster so it becomes the leading food and farming 

cluster in the world, renowned for healthy and safe products. 

B. LINK FOOD, FARMING AND HEALTH 

o Educate current and future consumers about the importance of locally sourced 

food and farming products for enhancing their health and well-being. 

C. FOSTER INNOVATION 

o Encourage and support innovation to enhance the competitiveness and 

sustainability of the Golden Horseshoe food and farming cluster. 

D. ENABLE THE CLUSTER 

o Align policy tools and their application to enable food and farming businesses to 

be increasingly competitive and profitable. 

E. CULTIVATE NEW APPROACHES 

o Pilot new approaches to support food and farming in the Golden Horseshoe. 
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The analysis of food and farming assets in this report has focussed mainly on the “Grow The 

Cluster” pillar of the Action Plan 2021. Some of the observations and strategies can also be 

applied to the “Foster Innovation” and “Cultivate New Approaches” pillars.  

 

Our approach for the analysis involved the following steps: 

 
Figure 1 

 

This report analyzes the overall state of employment and the competitiveness of the food and 

farming industry in the GH relative to the rest of the province. For example, this analysis 

identifies which sectors within the agri-food value chains are growing or declining in the region, 

how sectors are performing relative to other economic regions in Ontario, and key changes in 

performance since the original report in 2013. It is important to recognize the trends and forces 

that are impacting the sector. A high level overview of key enablers, inhibitors and food trends is 

also provided in this report.  

 
In addition, several key sub-sectors identified in the 2013 report that demonstrated changes in 

employment trends were further investigated: the grain/flour/bakery value chain, the meat 

processing value chain, the sugar/confectionary value chain and primary production agriculture 

(farms). In addition, fruit and vegetable production as well as the equine sector were 

investigated as part of this report. 

  

•Asset Map Database 
Review

•Economic Profile 
Review

•Employment Trend 
Analysis 

I. Current Situation 
Analysis

•Sector Competitiveness 
Analysis

•Enablers and Inhibitors

•Food Trends Overview

•Sub-sector Analysis

II. Sector 
Competitiveness & 

Trend Analysis •Observations and 
Conclusions

•Food and Farming 
Strategy

III. Observations 
and 

Recommendations
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Agri-food Employment in the Golden Horseshoe Region 
 

Our analysis for this report started with a review of employment data for agri-food related jobs in 

the GH region using National Occupation Classification System (NOC-S) data. The agriculture 

value chain for this analysis and the asset map database includes the full value chain from 

primary agricultural production and food processing through to food service such as restaurants 

and institutions. As in the 2013 report, this illustrated that the sector is very diverse: diverse in 

the commodities that are produced and processed, diverse in the nature of the jobs contained 

within the sector, and diverse in the geographical distribution of the jobs.  

 

The figures in the following section present a number of different views of the distribution of 

employment in the agri-food sector in the GH region.  

Key Findings 

 There are no significant changes in the occupation breakdown by region from 

2011 to 2014. 

 The City of Toronto continued to have the highest agri-food sector 

employment of the regions, representing 39% of the total jobs within the 

Golden Horseshoe region and made up of mostly retail and food service 

related jobs. 

 Peel Region has the second highest level of employment, 18% of the total 

jobs. Similarly, this includes a significant number of retail and food service 

related jobs.  

 The other 43% of the jobs are distributed relatively equally across the five 

regions and are relatively similar in size in terms of number of jobs. 

 Retail and food service-related occupations continue to make up the largest 

portion of overall employment in the sector representing 72% of total jobs. 

However, these are largely lower-wage service jobs that are driven by 

population growth and the strength of the local economy. Economic 

development efforts are likely better focused at the primary farm production 

and processing levels of the value chain which can grow the local economy by 

serving regional, provincial, national and export markets. This increases the 

resiliency of the local economy by diversifying the sources of wealth. 
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The following two figures show the occupational breakdown for each region within the GH for 

2011 and 2014 (the most recent data available). As one would expect for such a short time 

period, there are no significant changes in the occupation breakdown by region from 2011 to 

2014. The City of Toronto continues to have the highest agri-food sector employment of the 

regions based on the size of food service related occupations and the overall population. The 

City of Toronto represents 39% of total jobs followed by Peel Region with 18% and York region 

with 13%. The other 30% of jobs are distributed relatively equally across the four regions and 

are relatively similar in size in terms of number of jobs. 

 

 
Figure 2: EMSI Analyst - Q1 2015 Data Set – 198,688 total jobs 

  

 

 
Figure 3: EMSI Analyst - Q1 2015 Data Set – 222,643 total jobs 
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For a deeper look at the types of jobs within the agri-food sector, the following figures illustrate 

the occupational breakdown by job type using NOCS code data.  Food service related jobs such 

as food counter attendants, food and beverage servers, restaurant managers and chefs account 

for the top four agri-food occupations with a total of 158,333 jobs in 2014.  

 

Food manufacturing related jobs, such as food and beverage labourers, process control, 

machine operators, butchers and bakers account for four of the top ten occupations with 43,941 

jobs. Landscaping and grounds maintenance jobs made up almost 22,000 jobs in 2014. 

Farmers, farm managers and general farm workers accounted for 8,798 jobs in 2014. 

 

. 

 
Figure 4: EMSI Analyst - Q1 2015 Data Set – 267,743 total jobs 
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Figure 5: EMSI Analyst - Q1 2015 Data Set – 267,743 total jobs 

 
A full description of the job names in the above figure is available in the Appendix. 
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The wide range of jobs included in the previous figures can be aggregated into groups or steps 

in the value chain to simplify the analysis. The jobs have been combined into the following 

categories: 

 Primary production 

 Processing 

 Hotels, Restaurants and Institutions 

 Retailers 

 Services to the agriculture industry 

 Miscellaneous (such as landscaping, etc…)  

This analysis shows that primary production and services to agriculture account for only 8% of 

total jobs in the GH region. The next step in the value chain, grain and food processing, makes 

up 13% of total jobs. The jobs in these initial steps of the value chain are of critical importance 

because they drive significant additional economic impact within the region. For example, grain 

that is produced by farmers in the GH Region is likely to be further processed nearby. Examples 

of this include wheat milling in Peel Region, corn wet milling in Niagara and soybean crushing in 

Hamilton. These processing operations add additional value to the grain and create significant 

economic impact through domestic sales of food ingredients and finished products as well as 

export sales. 

 

Retail and food service related occupations dominate employment in the sector representing 

72% of agri-food employment in the region. While these jobs are important and do create a 

significant economic impact because of the sheer size of this part of the sector, the additional 

economic impact driven by these jobs is not as large as with the steps earlier in the value chain. 

These jobs are driven mainly by population and demographic make-up of a local community. 

 

 
Figure 6: EMSI Analyst - Q1 2015 Data Set – 267,743 total jobs 
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Agri-food Occupational Trends in the Golden Horseshoe 

Region 
 

Changes in occupational data provide a high level view into how an industry is structurally 

changing over time.  These trends can point out segments of the agri-food value chain that are 

contracting and expanding and give a general indication of the overall health of a supply chain. 

In some cases, where occupations are declining but production or output has been maintained, 

it is a signal that the sector is automating or increasing productivity in some way (such as 

increased crop yield). This section of the report utilized both NOC-S occupational data as well 

as NAICS industry data to show various views for a 10 year period from 2004 to 2014 as well as 

projections for future trends to 2021. 

 

The highest overall percentage growth is for veterinarians (2,562 jobs) at almost 400% growth 

followed by landscape and horticultural technicians (2,963 jobs) at 175% and chefs (17,205 

jobs) at over 100% growth.  

 

The majority of the occupation increases are close to the 

distribution or “access” end of the value chain. Food service 

related jobs such as chefs, servers, food counter attendants, 

and food service supervisors have all increased significantly 

during this period. While these positions are a positive for the 

agri-food sector and the economy, they are likely a function of 

overall population growth and not as directly tied to the rest of 

the agri-food value chain in the GH region specifically.  

 

Veterinarians shows a large percentage growth despite livestock production in the GH region 

having not increased during this time. The vast majority of these positions are assumed to be 

small animal related and consumer focused, rather than large animal or agricultural focused 

practices. While this is an interesting finding, it is likely not an opportunity that can be further 

developed to advance the agri-food sector in the GH region. 

 

The largest percentage decreases have been in harvesting labourers (304 jobs) at over 70% 

reduction followed by nursery and greenhouse operators and managers (622 jobs) with a 60% 

reduction. In both cases, production in these sectors has not dropped by the same level so it is 

likely that harvesting automation or part time seasonal labour are filling this gap. 

 

The majority of the decreases are in the agriculture production area such as greenhouse 

workers, farm supervisors, nursery and greenhouse operators, harvesting labour, agricultural 

related services. In addition, food manufacturing jobs, such as process control and machine 

operators, butchers and fish plant workers have also decreased significantly.  

The majority of occupation 

increases are at the 

distribution end of the 

value chain, likely a 

function of overall 

population growth 



 PAGE 18 

Trends by NOC-S Codes 

The following two figures show the percentage change in jobs for the period 2004-2014 sorted 

by occupation size. 

 

 
Figure 7: EMSI Analyst - Q1 2015 Data Set – 267,743 total jobs in 2014 

Veterinarians show the highest overall percentage growth at close to 400% with 2,562 jobs. It is 
assumed that the vast majority of these positions are small animal related and consumer 
focused (rather than large animal or agricultural focused practices).  
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The following figure shows changes in jobs for the period 2004-2014 sorted by occupation size 

with veterinarians removed. 

 

 
Figure 8: EMSI Analyst - Q1 2015 Data Set – 265,181 total jobs in 2014 

An additional breakdown of the percentage change in agri-food jobs for the 2001-2004, 2005-
2009 and 2010-2014 time periods has been provided in the appendix of this report. 
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Trends by NAICS Codes 

To get another perspective on the trends in agri-food related employment, analysis was 

conducted using the first 3 digits of NAICS code which represents the industry subsector 

category such as crop production or food manufacturing. 

 
As in the 2015 asset map below, the sector was divided into four groups that encompass the 

main steps in the value chain as follows: 

Farming (Green) Primary production Codes: 111, 112, 113 

Processing (Red) Food processing Codes: 311, 312 

Distribution (Blue) Food wholesaling and distribution Codes: 411, 413, 493 

Access (Orange) Grocery stores and restaurants 
Codes:444, 445, 447, 721, 722, 

711, 712, 713 

 

 
Figure 9: Agri-food asset by industry type within the Golden Horseshoe. 

 

Note: Some information in the asset map database is missing and underrepresents the sector, 
such as number of farms (green) in all regions and access assets in the City of Toronto (yellow).  
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The following figure shows the percentage change in jobs along the value chain sorted 

and colour coded into the four steps in the value chain.

 
Figure 10: EMSI Analyst - Q1 2015 Data Set – 489,007 total jobs in 2014  
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The previous Figure 10 illustrates a few trends in the 2011 to 2014 period that are consistent 

with the analysis in the previous section of this report. The following is additional analysis on the 

biggest shifts in jobs shown in Figure 10:  

 

 Farming (Green) employment has decreased 

o The decrease in farming related jobs is not a new trend, nor is it isolated to 

the GH Region, however this decrease is a significant drop in a short 

period of time. As will be shown later in this report, farm employment in the 

GH region is dropping faster than in other areas of the Province. 

 Processing (Red) has generally decreased (with a few exceptions) 

o The largest decrease is in the fruit and vegetable preserving and specialty 

food manufacturing category. This comprises establishments that 

manufacture frozen fruits or vegetables, juices, frozen entrees, and 

vegetables preserved by pickling, canning or dehydrating. This sector is 

highly concentrated with only a few large processors operating in any 

particular crop, so one or two plant closures can have a significant impact 

on the number of jobs in this category.  

o Another decrease to watch is in the bakery and tortilla sector. While this is 

not a high percentage drop, it is the largest sub-sector and a key value-

chain for the GH region. Challenges in this sector include stagnant overall 

demand for bakery products, changing product mix to due to 

demographics and growth of gluten free which can decrease traditional 

bakery operations who are not able to accommodate these products in 

their current plant. 

o Beverage manufacturing is showing a strong gain in jobs with a 15% 

increase to 8414 jobs. This is likely due to a combination of success 

stories such as brewery/microbrewery expansion, winery growth as well as 

other beverage products. 

o Tobacco manufacturing interestingly shows a high percentage gain, 

however it is a very low number of total jobs (580). 

 Distribution (Blue) shows mostly increases (with a few decreases) 

o Farm merchant wholesalers comprises businesses who are primarily 

wholesaling livestock, grain and other farm products such as nursery stock 

and plants. This category is decreasing likely due to reduced production in 

some crops or livestock species in the GH Region. Large farms are also 

more able to sell products directly to a processor or customer, which can 

decrease the need for wholesalers or brokers in some cases. 

o Food merchant wholesalers is a sizeable and growing classification 

(31,380 jobs). This includes business that wholesale virtually any food 

product (except beverages) whether it is produced in Ontario, other 

provinces or imported. Growth is due to the expanding population base 

which drives overall demand with grocery retail stores, specialty stores and 

food service outlets (restaurants, institutions).  
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o Beverage merchant wholesalers is also growing, but it is a far smaller 

segment of the workforce. 

 Access (Orange) employment has increased in most industry classifications 

o Grocery stores and full service restaurants are both providing significant 

job growth in the GH Region. As mentioned earlier, these are driven 

mainly by population growth and demographics as well as trends toward 

convenience foods. 

o Special food services is the fastest growth area with an increase of over 

30%. This category is made up of business that provide food delivery or 

mobile services. Specifically, food services at the customer's location 

(catering) or from a vehicle or cart (such as a food truck), as well as 

contractors providing services to airlines and institutions, and concessions 

at sports venues. This is a significant job category with over 24,000 jobs 

and is growing rapidly. 

Similarly, the following figure shows the historical trend in employment by industry, summarized 

at the 3 digit NAICS code. Growth in employment has been primarily in the access (food 

service) sectors of the industry. Primary production and processing have been generally flat. 

Figure 11 also contains projections of employment change for 2015-2021 prepared by EMSI. 

Estimates show the general trends to continue in the future with less dramatic increases in the 

food service and distribution classes. 

 

 
Figure 11: EMSI Analyst - Q1 2015 Data Set 

Note: Figure 11 – Agriculture includes crop farming (111) and support activities (115) but 

excludes livestock farming (112) because of lack of data in the EMSI Analyst database.  
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Key Findings 

 

An analysis of both NOC-S occupational data as well as NAICS industry classification data 

revealed a few common trends in the agri-food sector:  

 

 The subsectors with the most employment growth between 2011 and 2014 are 

at the retail end of the supply chain, e.g. Special food services +31%; 

Restaurants +13%; Grocery stores: +12%, etc. 

o These increases are a function of overall population growth in the GH, 

particularly in the densely populated urban areas.  

o While these increases are a positive for the GH region overall, these 

jobs are likely not linked directly back to the rest of the agri-food value 

chain in the GH region specifically. 

 Conversely, the subsectors with the biggest declines between 2011 and 2014 

are close to the primary production end, e.g. Farm product merchant 

wholesales -13%, Farms -5%; 

o With a few exceptions, employment in jobs related to primary 

agricultural production has declined during both the 2004 to 2014 and 

2011 to 2014 time period. 

o In some cases, these decreases may be due to automation or 

increased productivity within a particular sector (such as increasing 

farm size or food plant automation). 

 The employment forecast indicates that the general trends of the past few 

years are likely to continue in the future with less dramatic increases in the 

food service and distribution areas. 
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The following graphic illustrates the agri-food value chain and the employment trends for each 

step. 

 

 
Figure 12 
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Sector Competitiveness and Growth 
 

Similar to the 2013 report, two metrics that can be used to provide a view of the industry’s 

performance over time are Location Quotient and Competitive Effect. 

 

Provincial Location Quotient (PLQ) 

Location Quotient is a measure of the local concentration of an industry relative to the economy 

as a whole. In this case, Provincial Location Quotient (PLQ) compares the relative concentration 

in the local region to the concentration in the provincial economy.  

 

𝑃𝑟𝑜𝑣𝑖𝑛𝑐𝑖𝑎𝑙 𝐿𝑜𝑐𝑎𝑡𝑖𝑜𝑛 𝑄𝑢𝑜𝑡𝑖𝑒𝑛𝑡 =  
% 𝑜𝑓 𝑙𝑜𝑐𝑎𝑙 𝑒𝑐𝑜𝑛𝑜𝑚𝑦 𝑖𝑛 𝑖𝑛𝑑𝑢𝑠𝑡𝑟𝑦

% 𝑜𝑓 𝑝𝑟𝑜𝑣𝑖𝑛𝑐𝑖𝑎𝑙 𝑒𝑐𝑜𝑛𝑜𝑚𝑦 𝑖𝑛 𝑖𝑛𝑑𝑢𝑠𝑡𝑟𝑦
 

 

When the Provincial Location Quotient is greater than one, the 

industry is more prevalent in the local economy than in the provincial 

economy as a whole. Inversely, when the Provincial Location 

Quotient is less than one, the industry is less prevalent in the local 

economy than in the provincial economy as a whole. Location 

Quotient is measured at a point in time. In the case of this report, the 

Provincial Location Quotient for 2014 is being used. 

 

Competitive Effect (CE) 

The Competitive Effect is being used as a relative measure of performance of an industry over a 

period of time. If the Competitive Effect is positive then there are more jobs in the industry at the 

end of the period than would have been expected based on the change in the economy as a 

whole and the performance of the industry in the economy as a whole. 

 

A positive Competitive Effect can either mean the industry gained 

more jobs than expected or it lost fewer jobs than expected. If the 

Competitive Effect is negative, then there are fewer jobs in the 

industry at the end of the period than would have been expected 

based on the change in the economy as a whole and the 

performance of the industry in the economy as a whole. 

 

A negative Competitive Effect can either mean the industry gained fewer jobs than expected or 

it lost more jobs than expected. 

 

  

When PLQ is greater 

than one, the industry 

is more prevalent in the 

local economy than in 

the province. 

A positive CE means 

the industry gained 

more jobs than 

expected or lost fewer 

jobs than expected. 
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Matrix 

Using these two indicators, sectors can be divided into four general categories: 

 

 
Figure 13 

 

From an economic development perspective, the strategies for a particular industry differ 

depending on the classification.  

 Thriving industries - the focus is on sustaining the competitive advantages 

the region provides.  

 Moderating industries - the focus is on understanding what factors are 

reducing the competitive advantage of the region and trying to stem the 

reduction, if possible.  

 Gaining industries - the focus is on identifying the factors that are creating 

the competitive advantage for the industry in the region and attempting to 

accelerate the growth of the industry.  

 Diminishing industries - generally are not the focus of economic 

development programs and initiatives. 

 
The following tables and figures show the PLQ and CE for major industries in the GH region as 

outlined in the asset map definition of the agri-food value chain. The size of the bubbles 

indicates the number of jobs within the industry. 



 PAGE 28 

The table below shows the 2014 Location Quotient, the Competitive Effect, and the number of 
jobs for each classification (also used in developing the bubble chart figures). 
 

NAICS Description 
2014 

Location 
Quotient 

Competitive 
Effect 

2014 
Jobs 

  

4189 Other miscellaneous merchant wholesalers 2.00 1,661 18,617  

3254 Pharmaceutical and medicine manufacturing 1.86 242 10,526   

7223 Special food services 1.37 3,373 24,034   

4131 Food merchant wholesalers 1.34 4,105 31,380   

3121 Beverage manufacturing 1.33 1,091 8,414   

4931 Warehousing and storage 1.31 2,075 13,030   

5419 Other professional, scientific and technical services 1.30 504 28,685   

3119 Other food manufacturing 1.21 390 7,263   

6116 Other schools and instruction 1.15 327 30,310   

5417 Scientific research and development services 1.11 2,267 14,220   

4132 Beverage merchant wholesalers 1.04 85 1,962   

3122 Tobacco manufacturing 1.04 169 580   

7225 
Full-service restaurants and limited-service eating 
places 

0.91 6,053 187,332 
  

6112 Community colleges and C.E.G.E.P.s 0.88 2,351 23,011   

4451 Grocery stores 0.87 9,388 81,102   

4133 Cigarette and tobacco product merchant wholesalers 0.86 63 557   

3115 Dairy product manufacturing 0.77 497 3,826   

3111 Animal food manufacturing 0.46 71 979   

1150 Support activities for farms 0.30 128 787   

3118 Bakeries and tortilla manufacturing 1.61  (755) 16,816   

3113 Sugar and confectionery product manufacturing 1.50  (1,105) 3,643   

7112 Spectator sports 1.33  (177) 4,169   

3114 
Fruit and vegetable preserving and specialty food 
manufacturing 

1.03  (450) 4,310 
  

3112 Grain and oilseed milling 1.03  (9) 1,866   

4452 Specialty food stores 0.95  (287) 12,613   

5413 Architectural, engineering and related services 0.90  (2,796) 50,842   

3116 Meat product manufacturing 0.89  (86) 11,243   

7139 Other amusement and recreation industries 0.88  (988) 28,032   

4442 Lawn and garden equipment and supplies stores 0.85  (600) 2,403   

4453 Beer, wine and liquor stores 0.84  (225) 7,701   

6113 Universities 0.79  (4,217) 48,191   

7211 Traveller accommodation 0.73  (2,156) 28,901   

4111 Farm product merchant wholesalers 0.70  (858) 2,256   

4183 Agricultural supplies merchant wholesalers 0.35  (86) 1,316   

4171 
Farm, lawn and garden machinery and equipment 
merchant wholesalers 

0.31  (24) 1,483 
  

7212 
Recreational vehicle (RV) parks and recreational 
camps 

0.28  (45) 1,092 
  

1110 Farms 0.24  (245) 16,368   

3331 
Agricultural, construction and mining machinery 
manufacturing 

0.23  (132) 1,756 
  

3253 
Pesticide, fertilizer and other agricultural chemical 
manufacturing 

0.22  (37) 330 
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3117 Seafood product preparation and packaging 0.04  (56) 164   

 TOTAL   732,110  

 
The following figure shows the competitiveness versus provincial location quotient for all facets 
of the GH agri-food sector as defined in the asset map database. 
 

 
Figure 14: EMSI Analyst - Q1 2015 Data Set 

 
Note: A legend of the numbers and description is included on the following page. 
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Legend: 

 

  
● 1 Other miscellaneous merchant wholesalers 

● 2 Pharmaceutical and medicine manufacturing 

● 3 Special food services 

● 4 Food merchant wholesalers 

● 5 Beverage manufacturing 

● 6 Warehousing and storage 

● 7 Other professional, scientific and technical services 

● 8 Other food manufacturing 

● 9 Other schools and instruction 

● 10 Scientific research and development services 

● 11 Beverage merchant wholesalers 

● 12 Tobacco manufacturing 

● 13 Full-service restaurants and limited-service eating places 

● 14 Community colleges and C.E.G.E.P.s 

● 15 Grocery stores 

● 16 Cigarette and tobacco product merchant wholesalers 

● 17 Dairy product manufacturing 

● 18 Animal food manufacturing 

● 19 Support activities for farms 

● 20 Bakeries and tortilla manufacturing 

● 21 Sugar and confectionery product manufacturing 

● 22 Spectator sports 

● 23 Fruit and vegetable preserving and specialty food manufacturing 

● 24 Grain and oilseed milling 

● 25 Specialty food stores 

● 26 Architectural, engineering and related services 

● 27 Meat product manufacturing 

● 28 Other amusement and recreation industries 

● 29 Lawn and garden equipment and supplies stores 

● 30 Beer, wine and liquor stores 

● 31 Universities 

● 32 Traveller accommodation 

● 33 Farm product merchant wholesalers 

● 34 Agricultural supplies merchant wholesalers 

● 35 Farm, lawn and garden machinery and equipment merchant wholesalers 

● 36 Recreational vehicle (RV) parks and recreational camps 

● 37 Farms 

● 38 Agricultural, construction and mining machinery manufacturing 

● 39 Pesticide, fertilizer and other agricultural chemical manufacturing 

● 40 Seafood product preparation and packaging 
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The following table shows selected components of the agri-food value chain that are directly 
related to primary production and processing. Restaurants and grocery stores have been 
removed to show more detail in the key agri-food sub-sectors. 
 

NAICS Description 
2014 

Location 
Quotient 

Competitive 
Effect 

2014 
Jobs 

 

4189 Other miscellaneous merchant wholesalers 2.00 1,661 18,617   

3254 Pharmaceutical and medicine manufacturing 1.86 242 10,526   

7223 Special food services 1.37 3,373 24,034   

4131 Food merchant wholesalers 1.34 4,105 31,380   

3121 Beverage manufacturing 1.33 1,091 8,414   

3119 Other food manufacturing 1.21 390 7,263   

4132 Beverage merchant wholesalers 1.04 85 1,962   

3115 Dairy product manufacturing 0.77 497 3,826   

3111 Animal food manufacturing 0.46 71 979   

1150 Support activities for farms 0.30 128 787   

3118 Bakeries and tortilla manufacturing 1.61  (755) 16,816   

3113 Sugar and confectionery product manufacturing 1.50  (1,105) 3,643   

3114 
Fruit and vegetable preserving and specialty 
food manufacturing 

1.03  (450) 4,310 
  

3112 Grain and oilseed milling 1.03  (9) 1,866   

4452 Specialty food stores 0.95  (287) 12,613   

3116 Meat product manufacturing 0.89  (86) 11,243   

4442 Lawn and garden equipment and supplies stores 0.85  (600) 2,403   

4111 Farm product merchant wholesalers 0.70  (858) 2,256   

4183 Agricultural supplies merchant wholesalers 0.35  (86) 1,316   

4171 
Farm, lawn and garden machinery and 
equipment merchant wholesalers 

0.31  (24) 1,483 
  

1110 Farms 0.24  (245) 16,368   

3331 
Agricultural, construction and mining machinery 
manufacturing 

0.23  (132) 1,756 
  

3253 
Pesticide, fertilizer and other agricultural 
chemical manufacturing 

0.22  (37) 330 
  

 TOTAL   184,191  
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The components in the table above have been graphed on the following bubble chart figure.  
 

 
Figure 15: EMSI Analyst - Q1 2015 Data Set 

 
Legend: 
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with a commanding competitive effect, that is, a much stronger performance compared to the 
rest of the industry provincially, are those sectors that also have a higher concentration within 
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the region. At the other end of the value chain, industries such as farms, farm product 
wholesalers, and agricultural supplies and equipment manufacturers and wholesalers, are all 
situated in the diminishing quadrant. Support activities for farms, while technically in the gaining 
quadrant, also sits very close to the diminishing quadrant.  

Shift-Share Competitiveness Changes 

In the 2013 report, four sectors were recommended as the focus for GHFFA. 

 Farms 

 Grain/Milling/Bakery Value Chain 

 Sugar/Confectionary Value Chain 

 Meat Processing Value Chain 

This section presents the changes in those sectors plus two additional sectors identified for 

focus in this report. Grain and Oilseed Milling has been added as a separate but related area 

within the grain to bakery value chain. The fruit and vegetable processing value chain has been 

added as an additional sector to investigate based on potential economic impact. 

 

The following figure presents the comparison between each sector’s positions in the 2013 report 

based on 2001-2011 timeframe to its new position based on the 2009-2014 timeframe. The 

arrows connect the bubbles for each sector. Any colour change in the bubble indicates that it 

has moved into a different quadrant in the matrix e.g. bakery and tortilla manufacturing has 

moved from thriving (green) to moderating (orange). Similarly, farms has moved from gaining 

(yellow) down to diminishing (red). Both of these changes are negative for the agri-food sector 

and will be discussed in more detail later in this report. 

 

 
Figure 16: EMSI Analyst - Q1 2015 Data Set 
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The table below presents the same data as the previous figure in a different format. The arrows 

in the table indicate whether change is positive or negative. 

 

NAICS Description Year 
Location 
Quotient 

Competitive 
Effect 

Jobs 

1110 Farms 
2011 0.22 


2,664 


18,854 


2014 0.24 (245) 16,368 

3118 
Bakeries and tortilla 
manufacturing 

2011 1.66 


2,401 


17,073 


2014 1.61 (755) 16,816 

3112 Grain and oilseed milling 
2011 1.03 


(197) 


1,539 


2014 1.03 (9) 1,866 

3113 
Sugar and confectionery 
product manufacturing 

2011 2.31 


(694) 


4,396 


2014 1.50 (1,105) 3,643 

3116 
Meat product 
manufacturing 

2011 0.81 


(528) 


9,807 


2014 0.89 (86) 11,243 

3114 
Fruit and vegetable 
preserving and specialty 
food manufacturing 

2011 1.19 


(800) 


5,177 


2014 1.03 (450) 4,310 

 

Key Findings: 

 

The shift share competiveness analysis illustrates a few gains for the agri-food sector, but the 

comparison with the 2013 report shows some alarming trends: 

 

 All four sub-sectors analyzed in the previous report are now in the lower two 

quadrants (moderating and diminishing), meaning that they are 

underperforming relative to their sector in the rest of the province. 

o Farms has dropped from “gaining” to the “diminishing” quadrant – the 

sector lost more jobs than expected. This decrease can be viewed as a 

major negative shift in direction for this part of the value chain. Key 

challenges faced by farmers in the GH Region are related to urban 

growth and increasing rural residences. As population and traffic in an 

area increases; operating farm businesses becomes more challenging. 

This is especially true for livestock farms due to odours and large grain 

farms that crop several parcels of land and need to move large 

equipment on congested roads during the growing season. 

o Bakeries and tortilla manufacturing, a highlight in the 2013 report, 

has dropped from “thriving” to “moderating”, similarly it has lost more 

jobs than expected. This decrease is a negative, however the change 

in real numbers is not as dramatic as with farms. This change can be 

viewed as a moderate decrease but it is a signal that this sub-sector 

needs to be monitored and supported. Challenges in this sector 

include stagnant overall demand for bakery products, changing product 

mix due to demographics, and growth of gluten free which can impact 
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traditional bakery operations who are not able to accommodate these 

products in their current plant. 

o Meat product manufacturing has improved its relative performance 

compared to 2013 which is a positive. However, the meat sector is still 

underperforming compared to the sector provincially. One of the major 

challenges for the GH Region is that several of the core meat 

processing assets have traditionally been located in the of core the 

GTA. Pressure from residential growth (houses and condominiums) as 

well as heavy traffic congestion are major challenges for meat 

processing operations (especially in primary processing).  

o Sugar and confectionery manufacturing remains in the “moderating” 

quadrant but it has shifted left in PLQ - it is losing ground to the sector 

provincially. 

 Fruit and Vegetable processing shows a mixed result of reduced PLQ but 

increased competitive effect. Jobs, as mentioned earlier in this report, 

decreased significantly in part due to recent plant closures in the GH Region.  

High cost of production, including energy costs, labour costs and regulations 

have been identified as challenges for these operations. There appears to be 

a major gap in processing capacity for this sector which is hampering growth. 

The gap has been filled with imported products in many formats (fresh, frozen, 

canned) from the US and other areas such as Mexico and China. 

 Beverage manufacturing and beverage merchant wholesalers have both 

increased their position compared to the 2013 report and are now in the 

“thriving” quadrant. This is a highlight and key opportunity for the sector and 

GH region. Growth has likely been due to a combination of products such as 

breweries, wineries as well as soft drinks. Increases in the number of wineries 

and micro-breweries during this time period have been a strong contributor to 

this growth. 

 Other food manufacturing has increased its position compared to the 2013 

report and is now in the “thriving” quadrant. This classification comprises any 

other food industries not captured in other classes such as perishable 

prepared foods e.g. salads, fresh pizza, peeled or cut vegetables, etc. This 

growth is likely attributed to the growing trend toward convenience and 

specialty food in combination with the population growth in the GH region. 

 Several food service and distribution related sub-sectors, such as food 

merchant wholesalers, are solidly positioned in the “thriving” quadrant. As 

mentioned previously, this part of the agri-food value chain is growing in most 

part due to overall population growth in the GH region. 

Additional analysis on the key sub-sectors is provided later in this report.  
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Enablers and Inhibitors 
 

There are a number of factors that will either enable or inhibit the further growth and 

development of the Agri-Food cluster in the Golden Horseshoe. Most are present regardless of 

which sector or strategy is being considered. Many are referenced in the individual descriptions 

of the focus sectors later in this report. The following is a high level overview of these forces 

impacting the sector. 

Enablers 

Workforce Access to an appropriately skilled workforce is critical regardless of 

which sector is being considered. The large, diverse population of the 

GH is a potential source of workers. 

Water The Great Lakes Basin has the largest source of fresh water in the 

world. It also has one of the most reliable and uniform precipitation 

patterns in the world. Water is critical at both the primary production 

and processing level for most foodstuffs. 

Micro-climates The GH has a range of micro-climates that have advantages for a 

range of different crops. The Niagara Peninsula is the prime example 

of this. The Niagara Escarpment also provides Hamilton, Halton and 

Peel with micro-climates. Similarly, the Oak Ridges Moraine in York 

and Durham combined with lake effect weather also provide a range 

of micro-climates. 

Climate Change While most discussions of climate change tend to focus on the 

negative impacts, most long range models are predicting that southern 

Ontario will become warmer and wetter (albeit with increased 

variability). This has the potential to increase the diversity of crops that 

can be grown successfully in the GH. 

Food Trends There is an ever deepening bifurcation of the North American and 

global food industry between commodities and value-added, 

advanced, specialized food products. The Ontario industry is well 

positioned to take advantage of the group of trends leading towards 

increased convenience, increased health and environmental 

attributes, and increased demand for global flavours.  

Food trends will be discussed in more detail later in this report. 

Proximity to 

Consumers 

The GH is positioned centrally within one of the largest populations in 

North America. Growers and processors in the GH can competitively 

serve the GH, the Eastern Seaboard of the United States and the 

Greater Chicago Area. 

Canadian Dollar The recent weakness in the Canadian Dollar relative to the US dollar 

is giving GH producers and processors a competitive advantage in 

both domestic and export markets. 
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Inhibitors 

Energy Prices Energy costs in Ontario, especially electricity are among the highest of 

any jurisdiction in North America. Energy cost is a key consideration 

when locating a food processing plant. 

Transportation Surface transportation routes in the GH are increasingly congested. 

Congested traffic results in unreliable travel times in a sector where 

reliable delivery times are critical for both the inputs and product 

shipments. The congestion in the Golden Horseshoe is one factor 

contributing to processing plants moving to the periphery – it is easier 

to travel around the GH and access from outside the GH than it is to 

be located in the GH and have to travel through the congestion. 

Access to water While there is currently the appearance of abundant water supplies, 

the level of human water takings in the Great Lakes Basin is rising 

towards a level of concern. Water is a critical resource for food 

production and access for processing and crop irrigation is critical to 

the growth of the industry. 

Inertia The long-term trend in the GH is contraction of agriculture and food 

processing. The canning plants that once dotted the GH from Durham 

Region to Niagara have closed and the farms have switched away 

from producing processing crops. Meat production and processing are 

gradually exiting the GH and the livestock infrastructure with them. 

While there are examples of farms and processors succeeding against 

the trend, a lot has already been lost that won’t be easily recreated. 

Gentrification The industrial core of Toronto is slowly gentrifying, as is the 

agricultural landscape in the GH. Condominiums are replacing 

industry along the lakeshore. The vibrant farming communities that 

formed in the 19th and 20th centuries to supply the growing population 

in the GH have been replaced with a peri-urban zone where primary 

agriculture and processing activities often conflict with new residents 

moving into the landscape from urban areas.  

Regulations Regulations at all levels of government (federal, provincial and 

municipal) often create challenges and costly delays for food and 

beverage businesses, especially new establishments. In some cases, 

regulations administered by different Ministries or different levels of 

government are contradictory which also creates challenges. 

Market Risks Some farmers are reluctant to try new crops or enter new markets due 

to production risks, memories of past plant closures, and reluctance to 

commit high-value land for a long-term crop (e.g. new orchard). New 

entrants to farming face a challenge of high investment with modest 

returns in the short-term. Some new crops are not covered by any 

production insurance or risk-management program. Entering the retail 

grocery channel has also been a barrier for farmers who cannot 

provide consistent high-volume supplies needed by that channel. 
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Food Trends Overview 
 

Food trends are always changing and evolving. As identified in the GHFFA Economic Profile of 

the region, there are several “demand-side” trends that offer growth opportunities for the 

businesses in and around the GH region. These trends build on the demographic changes that 

the general population in Canada is older, more educated and more ethnically diverse than in 

the past. Any sub-sector growth opportunities and economic development activities should be in 

line with food trends to maximize the possibility for success.  

 

Key food trends that will impact the demand the GH region include:  

 

Health and wellness 

The awareness of health and wellness has increased the trend toward low carbohydrate, low 

trans-fat and saturated fat content, gluten free, allergen free, and in some cases, organic foods. 

For example, a report by the Canadian Agri-Food Policy Institute found that over a five-year 

period ending in 2010, 92% of food companies launched (39%) or reformulated (61%) products 

to improve healthfulness0F

2. 

 

Intolerance Foods:  Intolerance foods, such as gluten free, lactose 

free, etc. are also a growing trend.  Food intolerances refer to 

hyper-sensitivities to a food, beverage or food additive; intolerances 

include both self-diagnosed and medically confirmed conditions1F

3.  

Common intolerant food/ingredients include peanuts, soy, milk, 

eggs, shellfish, and wheat and other cereal grains which contain 

gluten.  As mentioned earlier, North American consumers are 

becoming more health-conscious and are looking towards dietary 

changes to help mitigate and prevent certain diseases as well as 

allergies2F

4.  With a value of US $161.3 million, the Canadian market 

for intolerance foods is ranked 10th in the world.  Of particular 

interest is the trend towards gluten-free food options.  Many 

consumers who are not gluten intolerant are looking towards gluten-free foods for weight control 

and health issue prevention. 3F 

 

Exclusion/Elimination Diets:  In an attempt to identify problematic foods within one’s diet and to 

mitigate health concerns, an increasing number of consumers are following an exclusion or 

elimination diet; where certain foods or food types are completely removed from one’s diet 4F

5. In a 

report by the Food Marketing Institute, U.S. Grocery Shopper Trends 2014, it was found that a 

                                                
2 The Canadian Agri-Food Policy Institute - Project 5: Consumer Markets - Differentiate to Compete: The 
Consumer Perspective, May 2014 
3 Agriculture and Agri-Food Canada: Health and Wellness Trends for Canada and the World, October 
2011 
4 Agriculture and Agri-Food Canada: Health and Wellness Trends for Canada and the World, October 
2011 
5 Food Marketing Institute – U.S. Grocery Shopper Trends 2014 

Food Trends: 

 

Low carb 

Low trans fat 

Low saturated fat 

Gluten free 

Lactose free 

Organic 

Raw food 

Whole food 

http://www.capi-icpa.ca/proc-food/project5/CAPI_PFRP_P5-differentiate.pdf
http://www.capi-icpa.ca/proc-food/project5/CAPI_PFRP_P5-differentiate.pdf
http://www5.agr.gc.ca/resources/prod/Internet-Internet/MISB-DGSIM/ATS-SEA/PDF/4367-eng.pdf
http://www5.agr.gc.ca/resources/prod/Internet-Internet/MISB-DGSIM/ATS-SEA/PDF/4367-eng.pdf
http://www5.agr.gc.ca/resources/prod/Internet-Internet/MISB-DGSIM/ATS-SEA/PDF/4367-eng.pdf
http://www5.agr.gc.ca/resources/prod/Internet-Internet/MISB-DGSIM/ATS-SEA/PDF/4367-eng.pdf
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third of adults have experimented with exclusion diets (e.g. gluten-free, lactose-free, raw foods, 

dairy-free, etc.)5F

6.  Consistent with the intolerance food trends identified earlier, food restrictions 

and allergies significantly influence the foods consumed by 1 in 10 individuals 6F

7. 

 

Whole Foods Nutrition:  Another trend related to the increase in health conscious consumers is 

that of whole food diets.  A whole foods dietary regimen consists of food that is minimally 

processed and are close to their naturally produced form (e.g. whole grains, fruits and 

vegetables, chicken breast, etc.) 7F

8.  According to the International Food Information Council’s 

2014 Food and Health Survey whole grains were the most whole food type ingredient 

consumed8F

9.  In 2013, over a third of the best-selling new foods and beverages claimed to have 

health benefits attributed to the use of real fruits 9F

10. 

 

10FConvenience 

Convenience food trends include ready to eat/heat and eat foods, 

one dish meals and portable meals for people on the go.  In 

Canada, there is considerable evidence for the growth of this 

emerging trend.   Home meal replacement (HMR), as the trend is 

known in the industry, is a $2.4-billion market in Canada; making it 

the fastest-growing segment in foodservice 11F

11. Accounting for 7% of 

sales, HMR has been the fastest growing segment of grocery retail 

in Canada in the past 5 years.  It is expected that consumer traffic 

within the HMR grocery section will increase by another 10% in the 

next 5 years as well.  The benefits of HMR growth are not just for grocery stores in urban areas. 

Rural and on-farm markets have also been tapping into this trend which promises continued 

growth. 

 

Fresh Food 

Many consumers see "fresh" food as having better taste, health and nutrition than processed, 

preserved or frozen foods.  In essence, consumers generally feel that fresh foods are better for 

them.  This consumer view is supported by recent US studies revealing that nearly 90% of 

adults think fresh foods are healthier, 80% think fresh foods are tastier, and 78% of them are 

increasing their commitment to eating more fresh foods in their diet, as opposed to 

processed12F

12
13F

13.  These results are further supported in the Food Management Institute’s U.S. 

Grocery Shopper Trends 2014 Report which shows that consumers are purchasing 10% more 

fresh ingredients than they did only 3 years ago 14F

14.  15F 

                                                
6 Food Marketing Institute – U.S. Grocery Shopper Trends 2014 
7 Packaged Facts – Food Formulation Trends: Ingredients Consumers Avoid, 2014 
8 International Food Information Council Foundation - 2014 Food and Health Survey 
9 International Food Information Council Foundation - 2014 Food and Health Survey 
10 IRI – New Product Pacesetters, 2014 
11 The Financial Post - Craving Fresh over Fake: How the Growing Trend is Making Waves in Packaged 
Foods, August 2014 
12 Technomic – The Healthy Eating Consumer Trend Report, 2014 
13 MSI – The 2014 Gallup Study of Cooking Knowledge and Skills 
14 Food Marketing Institute – U.S. Grocery Shopper Trends 2014 

Home meal 

replacement is a 

$2.4-billion market in 

Canada accounting 

for 7% of sales, 

making it the fastest-

growing segment in 

foodservice 

http://www.foodinsight.org/articles/2014-food-and-health-survey
http://www.foodinsight.org/articles/2014-food-and-health-survey
http://business.financialpost.com/news/retail-marketing/loblaw-fresh-food
http://business.financialpost.com/news/retail-marketing/loblaw-fresh-food
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Ethnic Foods 

Immigration and visible minority groups have increased dramatically which will continue to 

create opportunities for Asian and Mediterranean inspired foods. It is expected that in Canada, 

over the next 10 years some 70% of the growth in consumer spending will be driven by 

ethnicity16F

15. This trend maybe even more pronounced in the GH region due to the higher-than-

average concentration of new Canadians. Evidence of this is that “In the Greater Toronto Area 

alone the market share of “ethnic grocers” climbed from 2% (2006) to over 9% (2014). Many 

products serving these outlets are imported, suggesting that this may present a potential market 

opportunity that some Canadian food processors can more fully address.” 17F

16 The GTA, as the 

Golden Horseshoe’s largest consumer base, provides a significant opportunity to the Golden 

Horseshoe region in supplying ethnic foods, including fruits and vegetables.  The following 

figure from a report by the Golden Horseshoe Food and Farming Alliance, Agriculture and Agri-

Food Economic Profile for the Golden Horseshoe, illustrates this growth in visible minorities 18F

17. 

 

 
Figure 17: Golden Horseshoe Food and Farming Alliance, Agriculture and Agri-Food Economic Profile for the 

Golden Horseshoe 

Millennial Generation 

Even within the context of the food trends identified here, different generations have different 

views. Health conscious older shoppers gravitate toward low calorie, low fat, low sodium, and 

low sugar food options. Millennials, on the other hand, are more inclined to base their health 

conscious choices on ingredients they recognize and that make prominent product claims about 

the ingredients or benefits18. Millennial consumers also tend to prefer smaller portions and meal 

                                                
15 The Canadian Agri-Food Policy Institute - Project 5: Consumer Markets - Differentiate to Compete: The 
Consumer Perspective, May 2014 
16 The Canadian Agri-Food Policy Institute - Project 7 and 8: Conclusions and Policy Implications - Taking 
the Sector from Trade Deficits to a Competitive Resurgence 
17 Golden Horseshoe Food and Farming Alliance – Agriculture and Agri-Food Economic Profile for the 
Golden Horseshoe, 2014 
18 http://www.foodprocessing.com/articles/2015/millennials-emerging-food-trends/ 

http://www.capi-icpa.ca/proc-food/project5/CAPI_PFRP_P5-differentiate.pdf
http://www.capi-icpa.ca/proc-food/project5/CAPI_PFRP_P5-differentiate.pdf
http://capi-icpa.ca/proc-food/proj7-8/CAPI_PFRP_Conclusion_ENG.pdf
http://capi-icpa.ca/proc-food/proj7-8/CAPI_PFRP_Conclusion_ENG.pdf
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replacements in lieu of the traditional three square meals. A Pew Research Center study in 

2009 observed that millennials are “the most ethnically and racially diverse cohort of youth in 

the nation’s history.”19 This diversity drives both the ethnic food trends identified above, but also 

creates a demand for ethnic hybrid foods, combining food elements of various cultures to create 

something new and distinct. 

 

Gourmet Foods 

High quality and unique food products are in increasing demand from Canada’s aging 

consumer. Demand for these high-quality products create opportunities for the agri-food sector 

in the GH region to provide high quality, good tasting, local food and beverages. The expansion 

of micro-breweries are an exciting example of this trend toward higher-end, specialty products. 

According to the industry association Beer Canada, there are 520 licensed breweries, up 60 

percent over five years19F

20.  

 

Organic 

20FThe Golden Horseshoe Food and Farming Alliance 

identified organic food as a trending opportunity for 

the Golden Horseshoe in a report, Agriculture and 

Agri-Food Economic Profile for the Golden 

Horseshoe, 2014.  According to the report, Canadian 

consumers are becoming increasingly aware of the 

potential benefits of organic farming and organic food consumption.  It is suggested that this 

increase in perceived knowledge is currently increasing the demand for organic foods and 

foodstuffs21F

21.  In Ontario, the number of certified organic farms has increased dramatically from 

around 150 in 1992 to just under 700 in 201023F

22 which is also only a small fraction of the total 

number of farms.  An increasing trend in Ontario is that organic food producers are also 

benefiting from the direct to consumer market route.  The Organic Council of Ontario suggests 

that the direct to consumer organic market in Ontario is valued at over $192 million; 

representing 17% of the $1.13 billion Ontario organic retail market 24F

23.  With a large urban 

population base surrounding the large number of farms in the GH region, direct to consumer 

marketing of organic food is a growing opportunity. 

 

Socially Conscious 

Not only are Canadian consumers becoming increasingly more aware of the impact which the 

food they eat has on their own health wellness, they are also becoming increasingly concerned 

about how their food choices may impact the health and wellbeing of others, animals, and the 

environment. Consumers are increasingly taking into consideration a products positioning on 

                                                
19 http://www.qsrmagazine.com/marc-halperin/fulfilling-generation-next 
20 Reith, T. (2015, June 24). Microbreweries not a pint-sized industry anymore. CBC News 
21 Golden Horseshoe Food and Farming Alliance – Agriculture and Agri-Food Economic Profile for the 
Golden Horseshoe, 2014 
22 Organic Council of Ontario - Certified Organic Production Ontario 2010, May 2011 
23 Organic Council of Ontario - Ontario's Organic Food System Factsheet, 2012 

The Ontario direct-to-consumer 

organic market is valued at over 

$192 million, representing 17% of 

the Ontario organic retail market 

http://www.organiccouncil.ca/wordpress/wp-content/uploads/2012/08/certified_organic_production_ontario.pdf
http://www.organiccouncil.ca/wordpress/wp-content/uploads/2012/11/OCO-Summary-Factsheet-web.pdf
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various issues, including: the environment, method of production, and their own values 25F

24.  

Consumer reactions have the potential of swaying both positively and negatively; they can buy 

products that align with their values and beliefs or resist those that do not26F

25.  Food companies 

are always trying to address the ever changing values and decision making factors used by their 

customers.  For instance, Loblaws has pledged to source 100% of its seafood from sustainable 

sources in 201327F

26. Other Canadian retailers have similar pledges.  Unilever, which sources 

some 6% of the world’s tomatoes and 5% of its onions, has pledged to source 100% of its 

agricultural raw ingredients sustainably28F

27.  In the United States, it was found that various 

aspects of sustainability significantly influenced consumers; these include conserving the 

natural habitat, reducing the amount of pesticides, and producing more food with less natural 

resources29F

28.  Findings also suggested that the perception of higher quality products and 

concerns for the environmental and human welfare were the main drivers for purchasing 

sustainable food products in the United States30F

29.  Animal welfare is another growing topic of 

interest among food and beverage businesses.  Large food retailers, such as Tim Hortons, 

Wendy’s and the Retail Council of Canada announced they will phase out the use of pork 

gestation crates by 2022. 31F

30 

 
32FThe diagram below from the Canadian Agri-food Policy Institute illustrates the many aspects 

which Canadian consumers are considering more and more when buying their food33F

31. 

 

 

                                                
24 Agriculture and Agri-Food Canada: Socially Conscious Consumer Trends - Sustainability, November 
2012 
25 Agriculture and Agri-Food Canada: Socially Conscious Consumer Trends - Sustainability, November 
2012 
26 Loblaw - 2013 Corporate Social Responsibility Report 
27 The Conference Board of Canada – Transformational Company Webinar: A Model to Advance 
Sustainability, Tackle Risks and Embrace Opportunities, January, 2013 
28 Agriculture and Agri-Food Canada: Socially Conscious Consumer Trends - Sustainability, November 
2012 
29 Agriculture and Agri-Food Canada: Socially Conscious Consumer Trends - Sustainability, November 
2012 
30 The Toronto Star 
31 Canadian Agri-Food Policy Institute - Laying the Groundwork for Innovation, 2014 

http://www.agr.gc.ca/eng/industry-markets-and-trade/statistics-and-market-information/by-region/global/socially-conscious-consumer-trends-sustainability/?id=1410083148827
http://www.agr.gc.ca/eng/industry-markets-and-trade/statistics-and-market-information/by-region/global/socially-conscious-consumer-trends-sustainability/?id=1410083148827
http://www.agr.gc.ca/eng/industry-markets-and-trade/statistics-and-market-information/by-region/global/socially-conscious-consumer-trends-sustainability/?id=1410083148827
http://www.agr.gc.ca/eng/industry-markets-and-trade/statistics-and-market-information/by-region/global/socially-conscious-consumer-trends-sustainability/?id=1410083148827
http://www.loblaw.ca/files/6.%20Responsibility/Loblaw_eng_2013_CSR_May_20.pdf
http://www.agr.gc.ca/eng/industry-markets-and-trade/statistics-and-market-information/by-region/global/socially-conscious-consumer-trends-sustainability/?id=1410083148827
http://www.agr.gc.ca/eng/industry-markets-and-trade/statistics-and-market-information/by-region/global/socially-conscious-consumer-trends-sustainability/?id=1410083148827
http://www.agr.gc.ca/eng/industry-markets-and-trade/statistics-and-market-information/by-region/global/socially-conscious-consumer-trends-sustainability/?id=1410083148827
http://www.agr.gc.ca/eng/industry-markets-and-trade/statistics-and-market-information/by-region/global/socially-conscious-consumer-trends-sustainability/?id=1410083148827
http://www.thestar.com/news/gta/2013/06/21/pregnancy_stalls_for_pigs_could_be_gone_under_new_guidelines.html
http://www.capi-icpa.ca/news/2014/groundwork-for-innovation_140610.html#sthash.eKZe7hXi.dpbs
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Figure 18:  Canadian Agri-Food Policy Institute - Laying the Groundwork for Innovation, 2014 
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Subsector Analysis 
 

The following section provides a deeper analysis into each of the key sub-sectors identified in 

the previous section of the report. In addition, the equine industry was identified as a key sector 

for economic development, thus it has been included as part of this analysis. 

 

The bubble chart figures in the previous section are based on a combination of change over 

time and point in time data. It provides a snap shot of each sector’s performance relative to 

each other but sometimes does not clearly illustrate longer term trends. This section includes a 

figure for each sub-sector with the location quotient and aggregate jobs for the period 2001-

2014. Interpretation of these figures is that as the PLQ line moves up, the concentration of the 

sector in the GH is increasing relative to the sector’s concentration in the provincial economy. 
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Farms 

The farming sector was previously ranked in the “gaining” (persevering, top left) quadrant of the 

2013 report, but has dropped to the “diminishing” quadrant (bottom left) in the updated analysis. 

The farming sector is under-represented in the GH area relative to the overall economy and 

employment in the sector has now declined to be in line with the overall industry trend. This 

change is consistent with the occupational data analysis in the previous section of this report.  

 

The following figure presents the provincial location quotient and aggregate jobs for the period 

2001-2014. As the PLQ line moves up, it means that the concentration of the sector in the GH is 

increasing relative to the sector’s concentration in the provincial economy. 

 

 

 
Figure 19: EMSI Analyst - Q1 2015 Data Set 

 
On-farm jobs, both employees and self-employed, in GH region have been trending down since 

2006. Economic activity on farms is under-represented in GH compared to farms in the rest of 

the province (the PLQ is less than 1.0) but has been relatively stable for the past decade. It has 

been hoped that a renewed interest in local food, the increase in farmers’ markets, increasing 

farm direct sales and non-traditional farmers entering the business would have a more evident 

and positive impact on the farming sector, however the data does not support it at this time. 
 

The following map shows the agri-food assets currently in the database by farm type. It shows 

diverse range of products and commodities produced in the GH region. 

 

Note: Farm data currently in the asset map database is inadequate for analysis and does not 

accurately reflect the number and type of farm operations in the GH region. 
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Figure 20 
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Grain/Milling/Bakery Sector 

 

The bakery and tortilla manufacturing sector, a highlight in the 2013 report, has dropped from 

the “thriving” to “moderating” quadrant of the shift share analysis. Although this decrease is a 

negative, the change in real numbers is not as dramatic as it may appear in the figure. This 

should be viewed as an indicator and warning sign, but not as a dramatic shift. Looking at the 

full grain to bakery value chain, it is still the largest sub-sector of the agri-food business in the 

GH region and a major opportunity for the future. 

 

This sub-sector is very diverse and includes a range of large scale commercial businesses as 
well as many smaller, niche businesses. It includes every step in the value chain from grain 
production and milling right through to bread, frozen bakery products, cookie and cracker 
manufacturing.  The bakery market has been relatively flat in recent years, so companies are 
focused on cost reduction and efficiency, as well as new product innovation. The trend toward 
gluten-free products has impacted the traditional bread category with an estimated 3-5% 
reduction in sales. 
 

Several of the large players in the market have a significant footprint in the GH region. Weston 

Foods, whose brands include Weston Bakeries, Ace Bakeries and Ready Bake Foods, is a 

leading player in the large scale commercial bakery market and has several locations in the GH. 

Canada Bread, formerly owned by Maple Leaf Foods and sold to Grupo Bimbo in 2014, is also 

a strong market leader. Canada Bread has undergone a large restructuring in the past 5 years 

to consolidate and modernize its plants34F

32. Three plants were closed: Kitchener, Toronto and 

Stoney Creek, and a new facility, billed as Canada's largest bakery plant, was constructed in 

Hamilton35F

33. 

 

The grain-to-bakery value chain benefits from a large population base in the GH region and 

relies on the transportation networks that exist. Port access for grain export and import and 

major highways enable close access to ingredient supplies and to the market. Close proximity to 

border crossings provide access to the US market but also provides an opportunity for imported 

product as well. 

 

Key challenges for this sector have been identified to be energy costs and regulations. Bakeries 

need a high volume of either electricity and/or natural gas to operate and higher energy costs 

are a barrier to further expansion and attracting new investment. Similarly, Municipal regulations 

related to water use, waste disposal and bylaws related to noise and odour have also been 

mentioned as challenges for the commercial bakery sector. 

 

In addition, many of the current locations are within the built-up area of the GTA. As urban 

congestion and transportation challenges continue to increase, plant locations in the heart of 

population-dense urban area could become an increasing operational and logistical challenge.  

 

                                                
32 https://www.canadabread.com/grupo-bimbo-completes-acquisition-canada-bread 
33 http://www.thespec.com/news-story/4167979-no-fear-of-job-losses-at-canada-bread-s-hamilton-bakery/ 
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Grain and Oilseed Milling 

 
Figure 21: EMSI Analyst - Q1 2015 Data Set 

 

Grains and oilseed milling (NAICS code 3112 – Grains and Oilseed Milling) has been added to 

this analysis to highlight the full spectrum of grain to bakery assets throughout the value chain in 

the GH region. The grain milling part of the sector has maintained a PLQ around 1.0 for the past 

15 years. There have been no significant changes in this area since the 2013 report. It remains 

a key part of the agri-food value chain that provides a local customer base for Ontario grain 

farmers as well as a local ingredient supply for bakeries and further processing. It was recently 

announced that Ardent Mills has purchased a flour mill in Mississauga, Ont. (Peel Region) from 

current owner Mondelez Canada34. The plant has experienced pressure from urban residential 

expansion in the past. 

 

  

                                                
34 http://www.agcanada.com/2015/08/ardent-to-buy-major-ontario-soft-wheat-mill/ 
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Bakeries and Tortilla 

 
Figure 22: EMSI Analyst - Q1 2015 Data Set 

 

 
Analysis of the further processing in this category include NAICS code 3118 – Bakeries and 

Tortilla Manufacturing. Analysis of jobs and performance from 2001-2014 revealed that from 

2001 to 2010 the sector in the GH outperformed its regional counterparts and employment 

grew. However, for the last 4 years, employment has been flat while the industry has grown 

outside the GH, as indicated by the declining PLQ. As mentioned earlier, this is still a sector of 

strength for the GH region, but more investigation could be done to understand why this sector 

is not benefitting from overall population growth. 

 

The asset map on the following page (Figure 21) shows a breakdown of sectors by increasing to 

a 5-digit NAICS code level. As such, in the map below, some sectors have been added or 

removed as compared to the data above (such as 31191 - Snack Food Manufacturing which 

has been added to provide a more complete picture of the value chain). 

 

The asset map has revealed that several key assets are located in heavily populated urban 

areas. As traffic congestion increases, it is likely that some of these facilities, in particular those 

closer to the primary production stage such as grain milling, could relocate to areas with 

reduced traffic congestion but that still have easy rail and port access. To retain these facilities 

in the GH region for the long term, maintaining port and rail access as well as reducing traffic 

congestion will be needed. 
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Figure 23 
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The Sugar/Confectionery Value Chain 

 

Sugar and confectionery manufacturing continues to sit in the “Moderating” quadrant of Figure 

16. However, it has moved significantly to the left with PLQ declining from 2.3 to 1.5. The GH 

region still has a higher concentration of jobs in this industry than the average level in the overall 

economy but the relative strength is declining. There are signs that the decline in the sector is 

leveling out, with two years of increasing employment between 2012 and 2014. However, the 

gains were proportionately lower than in other regions of the province.  

 

 
Figure 24: EMSI Analyst - Q1 2015 Data Set 

 

Sugar and confectionery manufacturing, as with meat processing which will be highlighted later 

in the report, is highly dependent on efficient transportation access.  Currently several sugar and 

confectionary manufacturers are located in the downtown or core of the Golden Horseshoe’s 

urban centers. For example, the Redpath Sugar Refinery, owned by global sugar company ASR 

Group, is located downtown Toronto on the lakeshore. This particular plant is now surrounded 

by condominiums, office towers and entertainment venues and a prime example of gentrification 

of previous industrial neighbourhoods which adds challenges to existing businesses in that 

area. 

 

 Efficient access to truck, rail, and port transportation is essential for shipping heavy products 

such as refined sugar. With a growing GH population putting significant strain on the 

transportation infrastructure in place, access to transportation is currently a risk for this sector.  

This being said, we can expect some of the major facilities operating in GH’s urban cores to 

move elsewhere. For example, in 2014 a Niagara Falls operation closed (Redpath Sugar 

blending facility) and relocated operations to Belleville in Central Ontario 36F

35. 

                                                
35 http://www.niagarafallsreview.ca/2013/09/12/niagara-falls-plant-closing-90-jobs-lost 
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Figure 25 
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The Meat Processing Value Chain 

 

In the 2013 report, we wrote: 

 

“…there is a decided split in geographic locations for larger plants (federally 

inspected). Processing plants are primarily located in either the “407 Corridor” at the 

outskirts of the Greater Toronto Area (GTA) or they are in their traditional location 

along the lakeshore. It can be expected that the trend of moving out of the core of 

the city will continue. However, whether that economic activity and the associated 

jobs can be retained in the GHFFA remains to be seen as livestock production has 

shifted into… south western Ontario in the past few decades.”   

 

The closing of Quality Meat Packers in 2014 is the highest profile manifestation of this trend. In 

this case the slaughter capacity was shifted to plants in southwestern Ontario and Quebec37F

36. 

Pressure from residential growth (houses and condominiums) as well as heavy traffic 

congestion are major challenges for meat processing operations, especially in Federally 

Inspected primary processing plants, which are usually larger than Provincially Inspected plants. 

However on the bright side, meat product manufacturing is still a significant employer – 

employing the third largest number of people of the six focus sectors. As well, the employment 

level has been relatively stable over the last fifteen years.  

 

 
Figure 26: EMSI Analyst - Q1 2015 Data Set 

 
The analysis of Figure 26 shows that PLQ has fluctuated up and down slightly between 0.7 and 
1.0 from 2001 to 2014 and is on a slight downward slope indicating that the meat sector is 
losing ground relative to the sector in the rest of the province. The loss in jobs from 2009 to 
2011 appears to have stabilized to some extent which is a good signal.   

                                                
36 http://www.theglobeandmail.com/news/toronto/the-end-of-hogtown-torontos-last-pig-plant-shuts-its-
doors/article18932864/?page=all 
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Figure 26 and the shift-share competitiveness figures in the previous section only display data 

for NAICS codes to 4 digits (3116 – Meat Product Manufacturing). The map on the following 

page (Figure 27) illustrates these sectors with increased detail to the 5 digit NAICS level. As 

such, in Figure 27, the following sectors have been used in addition to the data used in Figure 

26 above: 

 11211 - Beef cattle ranching and farming, including feedlots 

 11212 - Dairy cattle and milk production 

 11221 - Hog and pig farming 

 11232 - Broiler and other meat-type chicken production 

 11233 - Turkey production 

 11234 - Poultry hatcheries 

 11239 – Other poultry production 

 11241 - Sheep farming 

 11242 - Goat farming 

 11251 - Aquaculture 

 31171 - Seafood product preparation and packaging 

 41111 - Live animal merchant wholesalers 

 41313 – Poultry and egg merchant wholesalers 

 41314 - Fish and seafood product merchant wholesalers 

 41316 - Red meat and meat product merchant wholesalers 

 44521 - Meat markets 

 44522 - Fish and seafood market 

The asset map shows most of the primary production in Durham; the other regions are under-
represented in the current database. Processing assets, a key asset required for the value chain 
to exist, appear mainly in the Peel, York, Toronto and Hamilton area. Distribution assets, as 
expected, are mainly located in the highly populated urban areas.  
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Figure 27 
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Fruit and Vegetable  

 

The Ontario fruit and vegetable sector has been under pressure for the last decade and the 

Golden Horseshoe has not been immune. In the following figure, the declining PLQ indicates 

that fruit and vegetable processing is retreating faster than in the rest of Ontario. The GH region 

is faced with the challenge of preserving its agricultural land-base in the midst of urban sprawl 

and rural residential developments. Taking this into consideration, increasing economic output 

in the agri-food sector will need to occur on a shrinking land-base. Growth at the primary 

production level requires a shift to higher value crops, such as fruit and vegetables. 

 

 
Figure 28: EMSI Analyst - Q1 2015 Data Set 

 

The analysis of Figure 28 shows that the long-term downward trend is accelerating. PLQ has 

hovered slightly above 1.0 between 2001 and 2014 but is now on a downward slope showing 

that the GH region has lost proportionately more jobs than the rest of the province. Similarly, 

number of jobs is following the same downward trend with an increasing drop since 2013. 

These trends are disconcerting, however there are opportunities to stabilize and grow this sub-

sector. 

 
Historically, the GH region has been home to a significant portion of Ontario’s fruit and 

vegetable production. The Niagara Peninsula, Holland Marsh and various parts of Durham 

Region still have significant production. Producers in the GH are well positioned to not only 

meet demand in the GH but also the Eastern Seaboard of the United States. The fastest way to 

achieve significant growth is to increase the demand for processing vegetables grown in 

Ontario. 

 

Frozen food is one of the largest grocery and food service categories. It is an alternative to 

fresh, canned or cooked food and includes vegetables & fruits, potatoes, frozen ready meals, 

meat and seafood. 
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The major factor driving the growth of the frozen food market is convenience (mentioned 

previously in this report). These products often are peeled, shredded, pre-cut and ready to cook 

or eat. They are viewed as more convenient by many consumers because no washing or cutting 

is needed. In the fruit and vegetable segment, stand-up pouches are quickly becoming the 

preferred package type by many consumers. 

 

The frozen format has in many respects replaced the canned segment of the past. Ontario, and 

the GH region in particular, has lost many canning facilities in the past decade, however this 

processing capacity has not been replaced. There are only a few individual quick freeze (IQF) 

facilities in Ontario, despite the growth potential of this category and format. IQF capacity is an 

area for potential investment that warrants further investigation. 

 

For the last several decades, the overriding trend in fruit and vegetable production is a general 

move in production to California. The combination of a favourable climate year-round, abundant 

water and an available workforce have given California a major competitive advantage. 

However, there are three forces that have opened a window of opportunity for returning some of 

that production to Ontario: 

 

1. The long term drought and water shortages in California. 

2. The decline in the exchange rate between the Canadian dollar and the United 

States dollar. 

3. The growing local food trend. 

 

Drought 

Figure 30 
Figure 29 
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As of 2014, California was in the grips of the worst drought in over a millennium 38F

37. 2015 has 

seen no improvement in conditions. The most recent (at the time of report writing) US Drought 

Monitor map for California is presented in Figure 29. 46% of California is currently classed as 

D4: Exceptional Drought. The map in Figure 30 shows the prime agricultural areas in California. 

Almost all of the agricultural land in California is either classed in the Extreme Drought or 

Exceptional Drought areas. 2015 is the fourth consecutive year that these conditions have 

persisted. The drought conditions are increasing prices for fruits and vegetables across North 

America as California is the largest grower of both by a wide margin. Ontario imported $3.6 

billion of fruit and vegetables from the United States in 2014, the majority of which originated in 

California. 

 

Companies looking to mitigate their exposure to the risk of continued drought in California will 

be looking for alternative sources. The Great Lakes Basin could be an attractive alternative 

because of its proximity to major US markets in the Northeast and the Eastern Seaboard, as 

well as the population of the GH itself. Ontario will likely be competing with the Great Lakes 

States to meet this demand. 

 

Canadian Dollar 

Another factor that improves Ontario’s competitive position is the relatively low Canadian dollar. 

The lower dollar has two major impacts on the Ontario fruit and vegetable sector. First, it 

increases the cost of imported product. Second, it lowers the cost of Ontario product in US 

markets. Ontario can be a cost competitive supplier to the US Eastern Seaboard given its 

geographic advantage. 

 

Local Food 

Finally, the increasing demand for Ontario produce within the province is the local food 

movement. Foodland Ontario is a well-recognized brand for Ontario produce in the retail space, 

and several organizations have worked to connect Ontario producers with buyers in the HRI 

trade (Hotels, Restaurants and Institutions). 

 

The following table shows a snapshot of several fruit and vegetable development opportunities: 

 

Economic 

Development 

Opportunities 

Explanation 

Generate 

Consumer 

Demand for 

Local Food 

 Grocery retailers will be more apt to change sourcing 

practices to buy Ontario fruit and vegetables if the consumer 

demands local produce. 

                                                
37 Griffin, D., and K. J. Anchukaitis (2014), How unusual is the 2012–2014 California drought?, Geophys. 
Res. Lett., 41,9017–9023, doi:10.1002/2014GL062433. 

http://dx.doi.org/10.1002/2014GL062433
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Attract 

Processing 

Infrastructure 

 Processing plants source incoming product from as close as 

possible to minimize transportation and time from harvest to 

processing. 

 Processing capacity in the GH region, such as fruit canning, 

has decreased dramatically over the past 10-15 years. 

 Opportunities to investigate for growth include Individual Quick 

Frozen (IQF), peeling, slicing, etc. 

 Challenges in this area are energy costs and regulations 

 Success story example: Lakeview Vegetables, Durham 

Region – Grows, processes, and distributes fresh and IQF 

vegetable products in Canada and along the Eastern 

Seaboard of the US. 

Encourage 

Higher Value 

Crops 

 Many opportunities exist to diversify high value crops which 

will benefit the entire agri-food value chain. 

 Replacing imports of frozen vegetables is a key opportunity 

 There is some reluctance with growers to make long term 

commitments given the high value of land in the GH region. 

For example a new fruit orchard will require 4-5 years just to 

get established and start to produce income, this is viewed by 

many as too long of a timeframe for high value land. 

 Several research programs are underway to adapt new crops 

and varieties to the GH region. Although, continued research 

is always needed to further advance production techniques. 

 Market development activities and educating growers about 

production and the market opportunities for these crops could 

help increase adoption. 

 Annual crop examples include: World Vegetables such as 

eggplant (Indian Round and Chinese Long types) - 24 Million 

Kg market in Ontario, and imports of these vegetables has 

increased by 32% in the past few years. Vineland Research 

and Innovation Centre research program now has several 

adapted varieties. 

 Longer term examples include: Gala apples, pears and other 

tender fruit, hazelnuts, etc. These orchard project require 4-5 

years of growing before any harvest / income. 

Increase 

Greenhouse 

Vegetable 

Production 

 Current greenhouse vegetable production is mainly in the 

South West areas of Essex and Chatham-Kent.  

 Niagara Region offers similar growing conditions with closer 

proximity to the GTA and North Eastern US market. 
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Access to Water for Irrigation 

The impact of the drought in California highlights the importance of water to higher value crops. 

The Great Lakes basin generally, and the GH in particular, are blessed with abundant water 

supplies. However, water is needed by municipalities, construction, and other industries as well 

as agriculture. The question then becomes, is there enough water available to support a 

significant increase in higher value crops in the GH? Figure 31 on the following page puts 

agricultural water use in the context of all water use in the GH. The map plots all registered 

active water taking permits in the Ministry of the Environment database. Most water takings for 

agriculture are barely visible on the map compared to other uses. It appears that increasing 

water takings for agriculture could happen without materially impacting the overall water taking 

in the GH. However, project size and specific location would govern whether any specific project 

will be approved.  
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Figure 31 
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Figure 32, the map of cold storage and frozen food manufacturing assets illustrates a lack of 
frozen food and refrigerated storage assets in several parts of the GH region. There are 
currently no fruit and vegetable processing assets listed in the asset database. Additional 
investigation should focus on determining if there are missing assets that should be added to 
the database. 

 
Figure 32 
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Equine 

 

Horses and ponies were identified in the previous GH economic profile report as a significant 

livestock type.  The previous report showed horses and ponies as the largest Miscellaneous 

Specialty Farm Type by Number of Farms in the Golden Horseshoe 39F

38.  Horse and pony farms 

were shown to outnumber farms that produce sheep, goats, fur, mushrooms, greenhouse 

products, nursery product, sod and maple, and other specialty livestock, by a significant margin.  

Also, a profile of all farms in the GH by gross farm receipts showed horse and pony farms to be 

in the top ten ranking in all of the counties within the region.  Based on the significance of horse 

and pony farms in the previous report we feel it is appropriate to highlight and further investigate 

this key livestock sector in the Golden Horseshoe region.   

 

The following figures provide for a greater context regarding the equine sector in the Golden 

Horseshoe. The data for these figures is pulled from the Stats Canada Census of Agriculture 

2011. 

 

 
Figure 33: Table 004-0224 Census of Agriculture, 2011 

 

                                                
38 Golden Horseshoe Food and Farming Alliance – Economic Profile Oct 2014 



 PAGE 64 

 
Figure 34: Table 004-0224 Census of Agriculture, 2011 

 

 

 
Figure 35: Table 004-0224 Census of Agriculture, 2011 
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Figure 36: Table 004-0224 Census of Agriculture, 2011 

 

As is indicated in the above figures, horses and horse farms are prominent in the agricultural 

landscape of the Golden Horseshoe.  Horse and horse farm numbers are especially significant 

in several of the counties, for example York Region and Regional Municipality of Durham.  It 

should also be noted here that horse numbers are most likely underrepresented in the above 

figures; this is due to the fact that this data, collected for the 2011 Canadian Census of 

Agriculture, is collected from Census reporting farms only.  

 

In a presentation, Harnessing Horsepower in the Hills of the Headwaters: The Stage of the 

Horse Industry Challenges & Opportunities, Vel Evans of Strategic Equine Inc. highlights the 

primary uses of horses in Ontario40F

39.  These include: 

 Racing 

 Sport competition (dressage, jumping, etc.) 

 Pleasure riding and driving 

 Breeding stock 

 Riding lessons 

 Commercial trail rides, etc. 

 Work 

 Companionship or full retirement 

 

In the same presentation, Evans illustrates the potential which horses and horse farms have 

towards the economic contribution for the region they are in.  The figure below illustrates the 

direct expenditures (costs) attributed to caring for a horse in the Hills of the Headwater region, 

                                                
39 Vel Evans (Strategic Equine Inc.) – Harnessing Horsepower in the Hills of Headwater: The State of the 
Horse Industry Challenges & Opportunities 
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near Caledon, ON.  As is indicated, we can see that the operating costs for a single horse can 

be around $4,000.  Taking into account that this value reflects direct expenditures only, it is 

evident how horses can significantly contribute to a region’s economic situation.  Following this 

section is a case study depicting the economic impact of the equine sector for the Town of 

Caledon and the Caledon Equestrian Park. 

 

 
Figure 37 - Annual Expenditures On-Farm (Operating) in Headwaters Horse Country 

 

 

Case Study: Economic Contribution of Horses in the Town of Caledon 

 

In the 2011 report, Economic Contribution of the Horse Industry – Town of Caledon & Caledon 

Equestrian Park, Vel Evans of Strategic Equine Inc. identified the economic contribution of the 

equine industry to the Town of Caledon, Ontario as well as the economic contribution generated 

by the Caledon Equestrian Park.  

 

The report highlights the findings that 12,500 horses can be found within the Town of Caledon 

area, on 2,400 properties 41F

40.  It should be noted that these numbers, derived from the 2010 

Canadian Equine Industry Profile Study, vary from the numbers attributed to the 2011 Canadian 

Census of Agriculture.  This is due to the fact that data collected for the Census of Agriculture 

are collected from Census reporting farms only. In addition to the number of horses within the 

Caledon area, the report suggests that the care of horses in the area supports 2,086 full-time 

on-farm jobs. 

 

  

                                                
40 Vel Evans, Strategic Equine Inc. - Economic Contribution of the Horse Industry: Town of Caledon & 
Caledon Equestrian Park (May 2011) 

http://www.equiman.com/documents/PALGRAVE-ECONOMIC-CONTRIBUTION-MAY-2011-DISTD.pdf
http://www.equiman.com/documents/PALGRAVE-ECONOMIC-CONTRIBUTION-MAY-2011-DISTD.pdf
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The report uses the Expenditure Model for calculating the economic impact.  In this model, 

direct expenditures, indirect expenditures, and, induced economic impact are used to calculate 

the total economic impact generated: 

 

 Direct expenditures (on-farm expenditures) – money spent to maintain a horse, and the 

costs attributed to maintaining the property.  

 Indirect expenditures (off-farm expenditures) – economic value generated through 

activities with horses and the costs incurred by the owner to participate in these 

activities.  This includes, but is not limited to the money spent by spectators at equine 

events, etc. 

 Induced expenditures – the economic contribution of horse owners and farm employees 

(including racetrack and equine event parks) spend their income.  

Using this model, the report suggests that with direct, indirect, and induced expenditures totaling 

$186,461,952 and using a resulting multiplier effect of 1.64, the total annual economic 

contribution to the Town of Caledon from horses is $305.8 million. 

 
The report also aimed to calculate the total annual economic contribution, which the Caledon 

Equestrian Park forwarded to the Town of Caledon from competitions and events held at the 

facility.  Using the same Expenditure Model, the total annual economic value generated by the 

Caledon Equestrian Park was calculated to be $110.9 million. 

 

Significantly, and as a testament to the 

economic importance of the Caledon 

Equestrian Park, the park was selected to 

host the equine events for the 2015 Pan 

American Games held in Toronto in July, 

201542F

41.  The park welcomed equine athletes 

for competition in jumping and dressage. In 

preparation for the games, the park 

underwent significant construction and 

upgrades.  Although no formal study has 

currently been undertaken, the result of this 

international event would generate 

significant economic contributions to both 

the Caledon area and the GH region. 

 

 

  

                                                
41 Ontario Equestrian Federation - Toronto 2015 Pan Am Games 

Figure 38 

https://horse.on.ca/oef-events/to2015-pan-games/
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Figure 39, the map of equine assets, illustrates several horse production assets clustered in the 

regions that have spectator horse racetracks. York Region and Halton Region in particular seem 

to contain a high percentage of the equine assets in the GH region.

 
Figure 39 
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Observations and Conclusions 
 

Grow The Cluster - Increase agri-food production, investment and 

employment on a shrinking land base in a sustainable manner. 

 

Our analysis has revealed many opportunities for economic development of the agri-food sector 

in the GH Region. Each of these opportunities to grow the cluster is based on an overarching 

theme of increasing employment, investment and production value on a shrinking land base, but 

doing so in a sustainable manner.  

 

On average, the GH Region already produces higher value crops 

than most Ontario farms due to quality soils, great climate and 

proximity to market43F

42.  Our conclusion is that further increasing the 

average production value per acre be a key economic development 

focus for the GH Region.  

 

Food, beverage and bio-product processing operations also add additional value to the 

agricultural products produced on farms and create significant economic impact through 

domestic sales of food ingredients and finished products, bio-products as well as export sales. 

 

While primary agricultural production and processing (manufacturing) are only the initial steps in 

the agri-food sector, they are key economic drivers that can spur additional benefits, growth, 

and resiliency further down the value chain. 

 

In conclusion, the following three strategies offer significant growth opportunities for the food 

and farming sector in the GH Region: 

 

                                                
42 Agriculture By The Numbers, GHFFA information sheet 2014 

Further increasing 

the average 

production value 

per acre should be 

a key focus. 
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The following is a brief description of the three strategies for the food and farming growth 

opportunities: 

1. Increase further processing capacity through business retention 

and investment attraction 

 

Further processing capacity is a key success factor for the entire agri-food value chain. Without 

nearby processing capacity, the agri-food value chain will not be maximized. Some 

considerations related to processing capacity are as follows: 

 

 Processing capacity expansion and modernization is needed at the large 

commercial scale in order to maintain high agri-food employment levels. 

 Smaller scale, on-farm processing can also be of benefit and will take 

advantage of the population base and food trends (but may not increase 

employment significantly). 

 Efficient transportation access (port, rail and road) is a key need for 

processing capacity growth. 

 Reducing the regulatory burden (both in costs and delays) would also greatly 

improve prospects for business expansion 

 Gentrification of downtown core areas is displacing some key food processing 

assets. 

 Competitive energy costs are also needed to bolster existing businesses and 

attract new investment. 

 Opportunities for business retention and expansion to grow and/or modernize 

processing capacity exist across each of the sub-sectors investigated: 

 Grain/Milling/Bakery 

 Meat 

 Sugar/Confectionary 

 Fruit and Vegetable (linked to more higher value crops strategy) 

 Beverage 

 Opportunities for investment attraction efforts appear to be most 

needed in the fruit and vegetable sector. IQF processing capacity 

for example, appears to be a key area to investigate. The factors 

of drought in California, food trends (local food, health and 

wellness) and the US dollar exchange rate have created a 

window of opportunity in this area. 

  

Investment 

attraction 

window of 

opportunity 
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2. Increase average production value per acre with high value crops 

 

GH farms already grow higher-value crops that most Ontario farms because of the climate, soil 

and proximity to processing capacity and consumers. Additional high value production 

opportunities for further consideration include: 

 

 Fruit and vegetable production for fresh markets 

 This opportunity takes advantage of the growing local food trend 

and access to a growing population. 

 Fruit and vegetable production for processing markets 

 This opportunity requires investment in processing capacity such 

as IQF, slicing, and/or packaging. 

 Greenhouse vegetables 

 This opportunity could augment existing greenhouse production 

which is currently mainly floriculture. 

 World vegetables (new crops) 

 New crops, like sweet potato, okra and eggplant, for the growing ethnic 

markets in the GTA is an opportunity for certain parts of the GH region 

(field and/or greenhouse production). 

 Nursery, tree and ornamentals (for landscaping) 

 Nursery production is already a high ranking commodity for several of 

the regions within the GH. Growth with these crops is highly correlated 

with building start-ups so this will continue to be a key growth 

opportunity as the GTA expands. 

Enablers needed to achieve these high value opportunities include effective transportation, 

increased processing capacity and access to labour (both full time and part time seasonal). 

Increased awareness and understanding of modern farming practices by consumers and rural 

residents is also needed so that farm operations have “freedom to operate” in an efficient, 

sustainable manner. 
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3. Further develop on-farm value added and farm direct sales by 

creating demand for local food 

 

The population in the GH Region is forecasted to continue to increase which creates both 

opportunities and challenges for the agri-food sector. The large urban population nearby 

continues to be a strong growth opportunity for farmers to capture additional profit margin by 

selling products directly to consumers.  

 

Value added can be described as the “process of taking a raw commodity and 

changing its form to produce a high quality end product. The addition of time, 

place, and/or form…in order to meet the tastes/preferences of consumers” 45F

43.  

 

Farm direct sales and value added products is not a new concept. This is already an area of 

strength for many GH area businesses, but there is room for additional growth. The increasing 

population and the food trends highlighted earlier in this report outline several opportunities.  

 

Products and service options include:  

 fresh fruit and vegetables (traditional and new, ethnic markets) 

 bakery items 

 meat products 

 fruit wines, hard cider 

 maple syrup 

 nursery, trees and ornamental plants 

 agri-tourism (farm and food related activities)  

Support activities to further drive these businesses should be focused on additional demand 

creation for local food and increasing awareness of these farm direct outlets utilizing existing 

channels and websites. 

 

Livestock production was considered in our analysis as a possible value added opportunity, 

however as human population in an area increases, livestock production generally decreases 

due to reduced flexibility for these operations. Livestock production will continue to be a key 

activity in some parts of the GH region (Durham for example) but it is not viewed as an overall 

growth opportunity for the region as a whole. 

Equine 

In addition to the food related opportunities mentioned above, the equine sector, as outlined 

earlier in this report presents an opportunity to investigate further. As the urban areas expand 

and rural population increases, horse farms for sport competition (dressage, jumping, etc.) and 

pleasure riding generally increase. This creates additional opportunities for equine related 

business such as feed, boarding, veterinarian services, equipment and riding lessons. 

 

                                                
43 Oklahoma State University - Robert M. Kerr Food & Agricultural Products Center 

http://fapc.biz/valueadded
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Recommendations 
 

Some initial recommendations for actions to “Grow the Cluster” using the three strategies are: 

 

1. Investment Attraction – Fruit and vegetable sector 

 Conduct an IQF Processing Feasibility Study to determine whether attracting a 

new processing plant to be built in the GH region is feasible. 

 Conduct greenhouse vegetable production market assessment for current and 

new world vegetable crops specific to the GH region. 

 
2. Identify “At Risk” Sub-sectors 

 Identify sub-sectors whose assets are “at-risk” due to gentrification, 

transportation, or other challenges. 

 Develop strategies for business retention to keep those business operating or 

support long term relocation within the GH Region.  

 
3. Equine Sector Development Plan 

 Gather more accurate horse farm and animal numbers in the asset map 

database. 

 Investigate the needs of the equine sector through outreach/consultation to 

see if there are expansion opportunities in the GH region.  

 Investigate with whether education of urban rural landowners on the Farmland 

Property Tax Program could be a boost to this sector. 

 
4. Local Food Demand Creation 

 Support and work to expand existing local food education and promotion 

efforts (such as Foodland Ontario, etc.) 

 Incorporate understanding and support for farm operations within the GH as 

part of the messaging (to build better understanding of how farms operate and 

why it is important to support them in the GH region). 

 
5. New Markets Education Program 

 Develop/support education programs to increase grower awareness and 

understanding of new market potential for higher value crops 

 Opportunities include world vegetables, on-farm value-added products, 

nursery & ornamental crops, farm-direct marketing. 

 The first step is to determine what has been done in this area (OMAFRA, 

Vineland, OSCIA, OFVGA, etc.) and then determine optimal way to co-

ordinate a joint GH grower education program 
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 Topics could include market opportunities, customer demographics, accessing 

the retail grocery chain, further processing options (shredding, slicing), risk 

management tools, agronomy and production of new crops / varieties. 
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Appendix 

NOC-S Code Descriptions 

 

A full description of job names and occupations used in this analysis are listed below:  

 
NOC-S 
 
A221 Restaurant and food service managers  
C023 Agricultural representatives, consultants and specialists  
C122 Agricultural and fish products inspectors  
C125 Landscape and horticultural technicians and specialists  
D014 Veterinarians  
G012 Food service supervisors  
G134 Grain elevator operators  
G411 Chefs  
G941 Butchers, meat cutters and fishmongers, retail and wholesale  
G942 Bakers  
I011 Farmers and farm managers  
I012 Agricultural and related service contractors and managers  
I013 Farm supervisors and specialized livestock workers  
I014 Nursery and greenhouse operators and managers  
I015 Landscaping and grounds maintenance contractors and managers  
I016 Supervisors, landscape and horticulture  
I017 Aquaculture operators and managers  
I021 General farm workers  
I022 Nursery and greenhouse workers  
I162 Silviculture and forestry workers  
I211 Harvesting labourers  
I212 Landscaping and grounds maintenance labourers  
I213 Aquaculture and marine harvest labourers  
J013 Supervisors, food, beverage and tobacco processing  
J025 Supervisors, fabric, fur and leather products manufacturing  
J171 Process control and machine operators, food and beverage processing  
J172 Industrial butchers and meat cutters, poultry preparers and related workers  
J173 Fish plant workers  
J174 Tobacco processing machine operators  
J175 Testers and graders, food and beverage processing  
J317 Labourers in food, beverage and tobacco processing  
J318 Labourers in fish processing 
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1. Primary Production  

 C122  Agricultural and fish products inspectors  

 C125  Landscape and horticultural technicians and specialists  

 I011  Farmers and farm managers  

 I013  Farm supervisors and specialized livestock workers  

 I014  Nursery and greenhouse operators and managers 

 I016  Supervisors, landscape and horticulture  

 I017  Aquaculture operators and managers  

 I021  General farm workers  

 I022  Nursery and greenhouse workers  

 I162  Silviculture and forestry workers  

 I211  Harvesting labourers  

 I213  Aquaculture and marine harvest labourers  
 
2. Food and Beverage Processing  

 J013  Supervisors, food, beverage and tobacco processing  

 J025  Supervisors, fabric, fur and leather products manufacturing  

 J171  Process control and machine operators, food and beverage processing  

 J172  Industrial butchers and meat cutters, poultry preparers and related workers  

 J173  Fish plant workers  

 J174  Tobacco processing machine operators  

 J175  Testers and graders, food and beverage processing  

 J317  Labourers in food, beverage and tobacco processing  

 J318  Labourers in fish processing  

 G941  Butchers, meat cutters and fishmongers, retail and wholesale  
 
3. Hotels, Restaurants, and Institutions  

 A221  Restaurant and food service managers  

 G012  Food service supervisors  

 G411  Chefs  

 G513  Food and beverage servers  

 G942  Bakers  

 G961  Food counter attendants, kitchen helpers and related occupations  
 
5. Services to Agriculture  

 C023  Agricultural representatives, consultants and specialists  

 D014  Veterinarians  

 G134  Grain elevator operators  

 I012  Agricultural and related service contractors and managers  
 
6. Misc. (e.g. Landscaping)  

 I015  Landscaping and grounds maintenance contractors and managers  

 I212  Landscaping and grounds maintenance labourers 
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NAICS Code Descriptions 

 
A description of NIACS codes included in the GH agri-food asset map database are listed 

below:  

 
1110 Farms 
1150 Support activities for farms 
3111 Animal food manufacturing 
3112 Grain and oilseed milling 
3113 Sugar and confectionery product manufacturing 
3114 Fruit and vegetable preserving and specialty food manufacturing 
3115 Dairy product manufacturing 
3116 Meat product manufacturing 
3117 Seafood product preparation and packaging 
3118 Bakeries and tortilla manufacturing 
3119 Other food manufacturing 
3121 Beverage manufacturing 
3122 Tobacco manufacturing 
3253 Pesticide, fertilizer and other agricultural chemical manufacturing 
3254 Pharmaceutical and medicine manufacturing 
3331 Agricultural, construction and mining machinery manufacturing 
4111 Farm product merchant wholesalers 
4131 Food merchant wholesalers 
4132 Beverage merchant wholesalers 
4133 Cigarette and tobacco product merchant wholesalers 
4171 Farm, lawn and garden machinery and equipment merchant wholesalers 
4183 Agricultural supplies merchant wholesalers 
4189 Other miscellaneous merchant wholesalers 
4442 Lawn and garden equipment and supplies stores 
4451 Grocery stores 
4452 Specialty food stores 
4453 Beer, wine and liquor stores 
4931 Warehousing and storage 
5413 Architectural, engineering and related services 
5417 Scientific research and development services 
5419 Other professional, scientific and technical services 
6112 Community colleges and C.E.G.E.P.s 
6113 Universities 
6116 Other schools and instruction 
7112 Spectator sports 
7139 Other amusement and recreation industries 
7211 Traveller accommodation 
7212 Recreational vehicle (RV) parks and recreational camps 
7223 Special food services 
7225 Full-service restaurants and limited-service eating places 
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Occupation Trends by NOC-S Code 

 
The following three figures show a breakdown of the percentage change in agri-food jobs for the 
2001-2004, 2005-2009 and 201-2014 time periods. 
  

 
Figure 40: EMSI Analyst - Q1 2015 Data Set 
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Figure 41: EMSI Analyst - Q1 2015 Data Set 
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Figure 42: EMSI Analyst - Q1 2015 Data Set 
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